You  can  feel  it. 

The  passion.  The  drive.  The  love  of 
the  game.  It’s  always  exciting  to  watch 
the  Red  Sox®  play.  At  Fleet,  we’re 
proud  to  support  the  team  and  a  great 
New  England  tradition. 
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His  locker  resembles  a  classroom 
more  than  a  major  league  club¬ 
house.  But  to  Jason  Varitek,  the 
ring  binders  above  his  clothing  rack  are 
just  as  important  to  his  job  as  his  glove, 
catcher's  mask  and  bat. 

The  folders  chat  take  up  the  entire  upper  portion  of  the  stall 
contain  data  on  virtually  every  opponent  and  batter  Red  Sox  pitch¬ 
ers  will  face, 


No  one  studies  that  information  more  than  the  Red  Sox  play¬ 


that  pinch-hitter.” 

It’s  no  surprise  that  Varitek’s  appreciation  for  the  thinking  part 
of  the  national  pastime  blossomed  while  he  was  a  three-time  All- 
American  at  Georgia  Tech. 

aI’ve  always  been  that  way  to  a  point,”  says  Varitek,  whose  num¬ 
ber  33  is  the  only  retired  jersey  in  Tech  history.  “It  was  our  responsi¬ 
bility  in  college.  The  coaches  didn’t  call  pitches.  That  freedom  allows 
you  to  learn  a  lot.  When  it’s  not  always  dictated  to  you,  your  own  mind 
learns  and  makes  adjustments,” 


by  Mike  Petraglia,  MLB.com 
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er  who  catches  the  majority  of  his  club’s  games  over  the  course  of  a 
season.  And  no  one  in  baseball  takes  more  pride  in  his  scholarly 
responsibility. 

Varitek,  who  was  named  to  Baseball  America’s  All-Time  College 
All-Star  Team,  had  the  thinking  man’s  reputation  in  hand  when  he 
was  traded  by  Seattle  to  Boston,  along  with  Derek  Lowe  for  reliever 
Heathcliff  Slocumb  at  the  July  31  trade  deadline  in  1997. 

“A  lot  of  it  I  learned  while  (former  Red  Sox  pitching  coach)  Joe 
Kerrigan  was  here,”  says  Varitek,  the  1998  Red  Sox  Rookie  of  the  Year. 
“You  learn  things  from  everyone  who  has  coached  you,  I  learned  stuff 
from  my  minor  league  instructors  in  Seattle  to  just  keep  adding.  It’s 
just  something  I  like  to  do  to  make  sure  I’m  prepared  for  that  game  or 


Interview  tip: 
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Varitek’s  learning,  combined  with  on-field 
performance,  paid  off  in  2003  when  on-line 
fans  voted  him  to  the  AL  All-Star  team  in 
Chicago  as  the  30th  man. 

“You  can  start  with  some  (strategy)  but 
then  you  see  something  in  a  game  and  your 
(approach)  could  be  totally  different,”  says 
Varitek.  “But  at  least  when  I  go  into  a  game,  I 
have  a  basis  of  what’s  already  transpired  and  I 
really  won’t  go  into  (facing)  any  guys  blindly. 

“It  comes  in  handy  all  the  time,  especially 
when  you  have  a  lot  of  newness  to  people.  Once 
you  have  some  history,  then  you  can  play  other 
(strategy).  The  book  doesn’t  lie  too  often.” 

Surprises  are  not  good  things  when  calling 
a  game  behind  a  plate.  To  Varitek,  the  prepara¬ 
tion  and  information  in  the  books  can  help 
avoid  such  situations. 

“Different  (data)  can  eliminate  that  sur¬ 
prise  mistake,”  says  Varitek.  “You  don’t  want 
someone  to  do  something  and  say,  ‘Wow,  we 
didn’t  know  about  that.’” 

The  way  Varitek  sees  it,  his  brainpower  can 
save  people  like  Sox  manager  Terry  Francona  so 
he  can  direct  his  energy  elsewhere. 

“They  don’t  have  to  call  time  out  to  come 
to  the  mound  because  I  already  know  what  to 
expect,”  says  the  catcher. 

“You  have  to  take  a  little  time  (to  process 
data).  It  usually  starts  the  day  before  a  series  or  ^ 
the  day  of.  I  like  to  take  it  home.  I’ll  have  the  | 
scouting  reports  from  our  advance  scouts.  Our  | 
video  people  will  have  certain  hitters’  charts  to  | 


show  different  tendencies.  We’ll  also  have  dif¬ 
ferent  count  charts.  I  like  to  take  all  that,  read  it 
and  then  make  my  own  notes.  Then  I’ll  come 
up  with  a  plan  or  an  idea.  I’ll  take  personal  his¬ 
tory  and  use  it  in  a  game.” 

While  Francona  appreciates  the  fact  that 
he  doesn’t  have  to  make  as  many  trips  to  the 
mound  to  talk  with  his  pitchers,  it’s  Varitek’s 
game  management  skills  that  stand  out  the 


Student/ 

Athlete  il  ASSN 
/VARITEK 

most  to  the  Boston  skipper. 

“Ramon  Hernandez  did  a  great  job  for  us 
last  year  in  Oakland,”  says  Francona,  who 
served  as  the  A’s  bench  coach  in  2003.  “But  this 
guy  is  something  else.  He’s  not  a  big  talker.  He 
usually  sits  next  to  me.  There’s  an  air  of  confi¬ 
dence  with  him. 

“I  don’t  ever  second-guess  a  pitch.  It’s  not 
always  going  to  be  perfect,  but  you  don’t  expect 
it  to  be.  But  you  know  he’s  done  his  homework 
and  worked  his  tail  off  to  put  us  in  the  best 
position  to  win,”  adds  the  Red  Sox  skipper. 

Varitek’s  bookwork  gives  him  a  keen 
appreciation  of  others  who  study  the  game. 
Take  Curt  Schilling.  The  veteran  ace  immedi¬ 
ately  jots  down  notes  on  his  start  after  the  last 
pitch  of  his  outing. 

“That’s  the  way  he  prepares  himself,”  says 
Varitek  of  his  batterymate’s  habit.  “He  may  not 
be  able  to  remember  everything.  He  may  have  to 
jot  it  down.  It’s  his  reference  point.  He  has  one 
day  to  remember.  I  have  140  days  to  remember 
and  probably  up  to  30  to  40  different  pitchers 
and  (strategy)  changes  with  each  guy.” 

While  the  figures  in  the  books  don’t  lie, 
Varitek  says  it’s  important  to  know  how  and 
when  to  make  the  most  of  them. 

“You  remember  the  good  and  the  bad,  but 
you  have  the  basis,  the  foundation  of  informa- 
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tion  that  you  interpolate  and  extrapolate 
from,”  says  Varitek.  “You  may  get  a  report  from 
a  (scout)  on  how  to  pitch  somebody  and  then 
we’ll  sit  in  our  meetings  and  argue  it  out. 
Usually,  we  figure  it  out  and  know,  as  players, 
that  maybe  the  book  was  wrong.  And  we’ll 
make  that  decision  beforehand. 

Armed  with  information,  Varitek  still  has 
to  make  decisions  based  on  game  situations. 

“You  take  that  on  the  field,”  says  Varitek.  z 
“Maybe  a  (batter)  needs  to  be  thrown  (inside)  ^ 
and  the  pitcher  can’t  throw  in  in  that  situation,  o 
The  batter’s  a  terrible  breaking  ball  hitter  and  5 
he  can’t  hit  one.  But  the  pitcher  doesn’t  throw  a  | 
breaking  ball  so  you  have  to  mix  and  match  in  m 
that  situation  and  figure  out  different  ways.” 

His  ability  to  study  the  game  and  then 
tutor  his  staff  has  earned  him  the  reputation 
as  one  of  the  best  in  the  game  at  handling 
pitchers. 

“With  starting  pitching,”  relates  Varitek, 
“you  try  to  set  up  the  entire  game  and  make 
adjustments.  You  have  to  get  pitchers  to  com¬ 
mit  pitch  to  pitch.  That’s  the  key. 

“It  takes  more  time  because  there  are  more 
hitters  to  prepare  for.  But  I  would  like  to  spend 
more  time  preparing  for  (opposing)  pitchers 
than  I’m  able  to.  But  the  importance  of  my  job 
is  to  make  sure  we  stay  in  the  game  defensively.” 

A  check  of  his  stats  in  the  media  guide 
indicates  that  Varitek  is  doing  a  nice  job  of 
keeping  his  team  in  the  game  with  his  bat  as 
well.  In  2003,  Varitek  had  career  highs  of  25 
homers  and  85  RBI.  Only  Carlton  Fisk  has  had 
better  offensive  seasons  as  a  Red  Sox  catcher. 

While  Varitek  would  like  to  spend  more 
time  on  his  bat  work,  Red  Sox  pitchers  are  cer¬ 
tainly  grateful  for  his  sacrifice  of  personal 
offensive  glory. 

Says  right-handed  starter  Bronson  Arroyo, 
“Upstairs,  Jason’s  going  to  have  more  in  his 
mind  than  anybody  because  he’s  been  in  play¬ 


ing  day-in  and  day-out  against 
most  of  these  hitters  the  last  few 
years.  It  all  starts  there  with  what 
he  feels  and  what  he’s  seen. 

“It’s  just  his  personality.  He 
comes  out  to  the  mound  and  you 
see  him  behind  the  plate.  You 
know  he’s  pulling  for  you.  You  see 
him  put  down  (the  sign  for)  a  fast¬ 
ball  inside,  tap  his  fist  and  shake 
his  glove  and  say,  ‘come  on,  let’s  get 
this  guy  out.’  He’s  more  than  just  a 
target  back  there,”  says  Arroyo. 

The  leadership  reputation  is 


one  Varitek  carries  with  pride. 

“I  think  that’s  the  best  compliment  I  could 
earn  as  a  player,”  says  Varitek.  “That’s  a  compli¬ 
ment  that  I  personally  want  to  hear.  I  want  to  be 
a  good  teammate.  I  want  to  not  take  my  at-bats 
to  my  position,  defensively.  I’ve  got  to  learn  not 
to  let  what  happens  defensively  come  to  my  at- 
bats.  That’s  still  a  learning  process  for  me.” 

Just  about  everyone  who  follows  the  Red 
Sox  is  aware  that  Varitek  is  not  signed  for  next 
season.  Varitek  made  his  major  league  debut  for 
Boston  on  September  24,  1997  and  would  like 
to  continue  to  play  for  the  team  that  gave  him 
his  first  big  league  chance. 

“It’s  a  tough  question  because  the  reality  of 
it  is  that,  of  course,  I  would  love  to  spend  my 
career  here,”  says  Varitek,  who  has  also  earned  a 
reputation  as  one  of  the  team’s  leaders  in  con¬ 
tributions  to  the  community.  “It’s  dear  to  my 
heart.  I  believe  I  can  play  this  game  a  long  time.” 

Another  tough  question,  though  still  off  in 
the  distance,  is  whether  his  knowledge  and  per¬ 
spective  on  the  game  will  translate  into  a  desire 
to  manage  a  major  league  team  someday. 

“I’m  hoping  I  have  about  eight  to  ten  years 
left  of  playing,”  says  Varitek.  “So,  we’ll  see  after 
that.  Right  now,  no,  I  can’t  imagine  it.” 


Student  j 
AfAfefe/JASON 
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It5 s  natural  to  think  every  great  player  had 
idols  growing  up.  But  to  Varitek,  it’s  more  rele¬ 
vant  to  ask  who  had  the  biggest  impact  on  his 
style. 

“I  grew  up  playing  so  many  different  posi¬ 
tions  that  I  never  really  latched  on  to  some¬ 
body,”  says  Varitek,  who  starred  as  a  third  base- 
man  at  Lake  Brantley  High  School  in 
Longwood,  FL.  “But  as  I  grew  older  and  became 
a  catcher,  (former  Phillies  catcher)  Darren 
Daulton  stood  out  in  my  mind 
because  he  had  that  presence  about 
him.  And  you  could  see  that  just 
watching.” 

Then  there’s  his  professional 
relationship  with  arguably  the 
greatest  catcher  in  Red  Sox  history. 

“I’ve  spent  a  little  time  with 
Fisk,”  says  Varitek  of  his  conversa¬ 
tions  with  the  Hall  of  Famer.  “I’d 
love  to  spend  more  time  around 
him  and  have  him  around  more. 
He’s  been  through  the  war  an  awful 
lot  and  has  a  lot  of  different  per¬ 
spectives.  Every  time  I  sit  with  him, 
like  at  the  writers’  dinner  two  years 
ago,  you  learn  a  little  bit.” 

Varitek  is  not  ignorant  of  the  fact  that  Fisk 
was  still  catching  when  he  was  in  his  40s. 

“He  did  this  for  so  long,”  says  Varitek.  “And 
a  lot  of  what  he  did  to  keep  playing  for  so  long, 
I’ve  done.  I’ve  had  the  fortune  to  (train)  a  lot 
longer  because  in  our  day  and  age,  we  learn  the 
importance  of  conditioning.” 

Red  Sox  icon  and  adviser  Johnny  Pesky, 
someone  who  watched  Fisk’s  entire  stay  in 
Boston  firsthand,  went  further  in  comparing 
the  two. 

“He’s  the  best  catcher  we’ve  had  here  since 
Fisk,”  says  Pesky.  “He  just  does  so  many  things 
like  hit  and  run.  Fisk  could  really  run  the  bases 
and  run  them  smartly.  So  does  Jason.  They  call 
a  great  game  and  they  are  leaders  on  the  field.” 

Only  Fisk  (990),  Sammy  White  (967)  and 
Rich  Gedman  (857)  have  caught  more  games  in 
a  Red  Sox  uniform  than  Varitek,  who  called  his 
700th  game  for  Boston  in  June.  And  asked 
whether  he  sees  himself  playing  and  catching  as 
long  as  Fisk,  Varitek  just  smiles  and  nods. 

“Very  definitely,”  says  Varitek.  “He  set  the 
standard.”  ■ 
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the  doubt.  Long 
iced  their  descent, 
e-bioodymg  heights, 
a  dunk-high  snare  of  a 
the  collective  memory  of 


by  a  mid-air,  half-pirouette  on 


ccurred  so  early  tl 
possible-Pokey  Reese  ■ 

The  second-sacker  soon  vanquisl 
after  most  players  would  have  eomr 
Reese  continued  to  ride  an  unseen  elevator  to 
When  he  reached  the  ball  at  the  pinnacle  of  his  le 
Dave  Roberts  rip  flashed  yet  another  snapshot 
the  Fenway  faithful. 

The  game-preserving  grab  on  June  13,  accer 
the  landing,  inspired  grateful  awe  amongst  the  Fenway  patrons.  The  reverent 
mantra,  chanted  from  the  seventh-inning  through  the  end  of  the  4-1  dumping  of 
the  Dodgers  that  night,  still  seems  to  echo  in  the  Kenmore  Square  air: 

“Po-key!  Po-key!  Po-key!” 

The  player  with  the  name  of  a  mascot  has  transformed  from  second-cir¬ 
cuit  obscurity  to  a  staple  of  the  early-season  highlight  reel  for  the  playoff- 
hungry  Bostons.  On  a  Sox  squad  whose  trademark  style  of  play  is  often 
characterized  as  stationary,  Reese  is  the  counter-balancing  embodiment  of 
motion  and  energy.  Fans  who  believe  they’re  witnessing  something 
unprecedented  on  the  diamond  are  not  alone. 

“His  first  step  and  his  incredible  range  make  him  a  guy  who  just 
comes  around  once  in  a  lifetime  defensively,”  marveled  third-base  and 
infield  coach  Dale  Sveum.  “I  played  against  Ozzie  Smith,  and  Fve  still 
never  seen  anyone’s  range  and  first  step  quite  like  Pokey  Reese.” 

That  sort  of  praise  would  ordinarily  r; 
time  Gold  Glover,  it  has  become  commonplace. 

“[Pitchers]  will  come  up  to  me  and  say  I’ve  never  seen  anyone  do  it  like 
you,”  Reese  confessed  modestly  (albeit  with  his  ever-present  grin)  when  pressed. 

Though  the  Roberts-robbing  leap  created  Reese’s  most  golden  glove  exhibition 
this  year,  his  teammates  marvel  more  at  the  seemingly  effortless  manner  in  which  the  3 1-year- 
old  handles  balls  well  out  of  the  range  of  other  defensive  standouts. 

In  the  middle  of  the  diamond,  Reese  combines  tremendous  range  with  uncanny  balance.  The  com¬ 
bination  allows  him  to  cross  zip  codes  while  tracking  balls  to  his  left  and  pivot  slightly  (instead  of  losing  pre¬ 
cious  milliseconds  with  a  360-degree  whirl)  to  fire  accurately  in  stride. 

“It  might  be  surprising  because  you  haven’t  seen  him,  but  to  me,  that’s  nothing  new...I  kind  of  expect  him 
to  make  those  plays  behind  me,”  shrugged  Scott  Williamson,  Reese’s  teammate  in  Cincinnati  from  1999  to 
2001.  “That  right  there  to  me  is  standard  for  Pokey  Reese.”  . 
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Increasingly,  Red  Sox  personnel  have 
arrived  at  a  similar  conclusion.  Throughout  the 
season,  Pokey’s  play  has  persuaded  his  team¬ 
mates  to  the  nearly  inevitable  realization  that 
he’s  the  finest  infield  defender  they’ve  ever  wit¬ 
nessed.  It  all  starts  with  the  middle  infielder’s 
range,  which  often  seems  sufficient  to  tread  a 
path  across  all  of  New  England. 

It  is  natural  to  suggest  that  Reese’s  range 
draws  from  innate  first-step  quickness.  Even  so, 
it’s  important  to  identify  and  appreciate  the 
sources  of  that  initial  burst. 

Instead  of  evidencing  raw  athletic  talent, 
Reese’s  ability  to  anticipate  the  ball’s  place  on 
the  field  derives  also  from  a  sky-high  defensive 
I.Q.  In  profoundly  efficient  fashion,  according 
to  Sveum,  Reese  processes  data  about  the  pitch 
location  and  the  batter’s  swing  path,  allowing 
him  to  start  moving  towards  the  ball  even 
before  contact. 


by  trying  to  make  a  gloveless  play  on 
the  ball. 

From  that  point,  the  budding 
defensive  genius  developed  a  vora¬ 
cious  appetite  for  the  ball.  When  he 
finally  donned  leather  in  Little 
League,  Reese  found  it  impossible  to 
resist  honing  his  considerable  abili¬ 
ties. 

“I  used  to  love  throwing  against 
the  wall  to  myself  when  I  didn’t  have 
people  to  play  with,”  Reese  recalled. 
“I  would  go  outside,  fire  a  ball 
against  the  wall,  work  on  the 
instincts.” 

About  the  only  thing  on  the  dia¬ 
mond  from  which  Reese  shied  was 
pitching.  Though  his  strong,  accu¬ 
rate  wing  made  him  a  natural  candi¬ 
date  for  a  role  on  the  bump,  the 


Pokey’s  play  has  persuaded  his 
teammates  to  the  nearly  inevitable 
realization  that  he’s  the  finest  infield 
defender  they’ve  ever  witnessed. 


“Against  a  right-handed  hitter  who  fouls  it 
off  to  the  right  side,  his  first  two  steps  are  just 
incredibly  fast  [in  that  direction],”  observed 
Sveum.  “His  instincts  are  taking  him  to  where 
that  guy  would  have  hit  a  groundball.  He  sees 
the  swing  path,  which  breeds  incredible,  incred¬ 
ible  range.” 

Yet  even  with  his  distinctive  intelligence 
and  athletic  skill,  another  crucial  element 
underpins  Reese’s  demonstrations  of  wizardry. 

“He  wants  the  ball  hit  at  him,”  Sveum  nod¬ 
ded.  “He  just  has  no  fear  of  the  baseball.  He 
wants  it  all  the  time.” 

That  characteristic  has  been  true  since  the 
first  days  that  young  Calvin  Reese,  Jr.  spent  on  a 
baseball  field  in  his  hometown  of  Columbia, 
SC.  As  a  five-year-old  batboy  for  his  father’s 
local  team,  the  magnificent  mite  would  tear 
around  the  field  trying  to  track  down  balls  with 
his  bare  hands. 

The  approach  verged  on  recklessness.  Foul 
balls  that  zipped  into  the  dugout  would  inspire 
most  of  the  grown  men  on  the  team  to  duck  for 
cover.  Reese,  however,  would  shame  his  elders 


FIFTH  EDITION  |  2004  RED  SOX  MAGAZINE 


13 


BRITA  MENG  OUTZEN 


,  you  have  to  do  is  hit  a  ball  with  a  bat. 


A  3-inch-wide  ball  going  94  mph. 


Which  means  you  have  2/io  of  a  second 
to  decide  whether  you’re  going  to  swing 


Of  course,  it  might  not  be  a  fastball. 

It  might  be  a  breaking  ball. 


It  might  make  you  look  silly. 


aseball  is  easy. 


strikes  and  two  outs. 


Well,  it  looks  easy. 
When  you  know  how. 


- 


1 


CINDY  LOO  CINDY  LOO 


native  infielder  harbored  some  anxieties  about 
standing  in  the  middle  of  the  diamond. 

“They  asked  me  to  pitch  [in  Little  League], 
and  I  didn’t  want  to,”  Reese  admitted.  “I  feared 
getting  a  home  run  hit  off  me.  As  a  kid,  that  was 
embarrassing  to  me.” 

In  retrospect,  that  stubbornness  bore  fruit. 
After  all,  few  men  have  ever  seemed  so  at  home 
on  the  infield  dirt  than  Reese,  an  apparent  fact 
that  inspired  the  Reds  to  draft  him  in  the  first 
round  of  the  1991  draft.  Eight  years  later, 
Cincinnati  fans  burst  into  applause  in  the  1999 
off-season  when  then-GM  Jim  Bowden  told  an 
assembly  of  season-ticket  holders  that  he 


wouldn’t  trade  Reese  for  Ken  Griffey. 

While  the  allure  of  a  home-run  hitter  would 
often  be  impossible  to  resist,  the  Reds,  and  now 
the  Red  Sox,  recognized  that  Reese  can  produce 
an  on-field  impact  of  comparable  significance. 

“The  best  way  to  describe  Pokey  Reese  is 
that  he  changes  the  course  of  a  game  around 
like  a  three-run  homer  does,”  Sveum  said.  “You 
can’t  say  that  about  too  many  infielders.” 

Sox  fans,  who  seem  to  identify  with  the  evi¬ 
dent  zest  for  baseball  that  Reese  constantly  dis¬ 
plays,  are  now  resolute  in  their  embrace  of  the 
flashy  former  Red  and  Pirate.  Already  jerseys 
with  the  number  “3”  are  the  stuff  of  cult  adula¬ 


tion  in  the  Boston  stands.  The  imprint  of 
“Pokey”  or  “Reese”  above  the  digit  places  promi¬ 
nently  in  the  pantheon  of  Fenway  chic. 

Indeed,  when  Reese  endured  a  pair  of 
injuries  due  to  his  defensive  fearlessness,  con¬ 
cerns  for  his  health  consumed  legions  of  New 
Englanders.  Reese  tweaked  a  toe  on  the  descent 
from  his  airborne  mission  against  the  Dodgers, 
then  created  a  brief  panic  when  he  endured  a 
slight  tear  in  a  left  thumb  ligament  while  diving 
for  a  grounder  on  June  23. 

Though  the  injury  nearly  mimicked  one 
that  cut  short  Reese’s  season  after  just  37  games 
in  2003,  Sox  players  and  fans  alike  expelled  an 
enormously  relieved  sigh  when  they  learned  that 
the  second  sacker  would  sit  for  less  than  a  week. 

That  palpable  comfort  had  firm  ground¬ 
ing.  Combined  with  better-than-expected 
offense,  Reese  is  serving  an  unexpectedly  promi¬ 
nent  role  for  a  pennant  contender.  He  claimed 
the  first  two-homer  day  of  his  career  on  May  8, 
rocketing  around  the  bases  for  an  inside-the- 
park  tour  before  crashing  a  comet  over  The 
Wall.  The  achievement  inspired  a  zesty  curtain 
call  whose  affection  left  Reese  humbled. 

“People  are  really,  really,  really  into  it  here,” 
Reese  beamed.  “It’s  unbelievable.” 

Yet  as  exceptional  as  the  support  seemed,  it 
was  surely  well  deserved.  Before  enduring  his 
thumb  injury,  Reese  was  well  on  pace  to  surpass 
his  career-high  of  52  RBI.  Many  of  those  tallies 
demonstrated  an  unflinching  presence  in  the 
game’s  foremost  run-producing  situations,  evi¬ 
denced  in  Reese’s  five  hits  in  10  at-bats  with  the 
bases  loaded  through  June. 

“All  you  want  from  Pokey  is  his  defense, 
and  he  gives  the  extra  bonus  of  hitting,” 
Williamson  suggested,  comparing  his  team¬ 
mate’s  performance  this  year  to  1999,  when 
Reese  tallied  10  homers  and  a  career-best  .285 
average.  “To  get  rid  of  Todd  Walker,  you  have  to 
bring  in  someone  special.  They  brought  in 
Pokey,  and  he  hasn’t  let  them  down.” 

Quite  to  the  contrary,  with  more  than  half 
the  season  over,  Reese  continues  to  inspire  his 
teammates  with  his  play. 

“Pokey  Up!”  Jason  Varitek  beamed. 

“If  Pokey  can  go  out  there  and  save  you  a 
run  in  the  7th,  8th,  9th  inning,  balls  that  should 
get  through  that  don’t,  you  can’t  put  a  price  tag 
on  that,”  insisted  Williamson.  “That’s  what 
wins  you  championships.”  ■ 
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Looks  like  someone's  excited  about  going  to  NY  for  $99  or  less. 


Take  Acela  Express®  from  Boston  to  New  York.  Be  a  part  of  the  greatest  rivalry  in  sports.  Travel  to 
New  York  on  Acela  Express  for  $99  or  less*  But  whether  you're  traveling  to  a  big  game  or  a  big  meeting, 
you'll  always  have  plenty  of  room  to  relax,  work  on  your  laptop,  make  some  calls  or  grab  a  pre-game 
snack  in  our  cafe  car.  And  now,  witnessing  baseball  history  isn't  your  only  reward.  You  can  earn  Amtrak 
Guest  Rewards®  points  for  free  travel,  hotels  and  car  rentals  on  every  trip  you  take.  Book  today  at 
1-800-USA-RAIL  or  visit  www.amtrak.com.  Acela  Express  to  New  York.  All-star  service  at  a  minor  league  price. 


*$99  is  the  peak  fare  from  Boston  to  New  York.  Holiday  exceptions  apply — ask  agent  for  details.  Other  restrictions  apply.  Fares,  schedules  and  routes  are  subject  to 
change  without  notice.  Amtrak,  Acela,  Acela  Express  and  Amtrak  Guest  Rewards  are  registered  service  marks  of  the  National  Railroad  Passenger  Corporation. 


Clockwise  from  top  left:  Curt  Schilling,  Manny  Ramirez, 
Pedro  Martinez 


by  Dan  O’Sullivan 


Want  to  spark  a  passionate  debate  among  baseball 
fans?  Just  bring  up  the  Baseball  Hall  of  Fame. 

As  in.  “Who  should  get  in?” 


Three  current  Red  Sox— each  a  multi-time 
All-Star— provide  healthy  fodder  for  this 
discussion:  Pedro  Martinez,  Curt  Schilling, 
and  Manny  Ramirez.  Sure,  it’s  hard  to  say  “yea” 
or  “nay”  until  a  player  has  hung  up  his  spikes 
for  good.  But  what  fun  is  life  without  a  little 
harmless  conjecture? 

In  that  spirit,  we  asked  a  few  Hall  of  Fame 
voters  to  weigh  in  on  the  trio  of  Sox  stars. 
Which  players  are  on  track  for  Cooperstown? 
What  does  each  have  left  to  accomplish,  if  any¬ 
thing,  to  merit  serious  consideration? 


The  voters’  answers  to  questions  like  these 
give  some  clues  as  to  which  of  the  Fenway  three 
might  one  day  be  Hall-worthy. 

The  “Bold  Face”  Factor 

Hall  of  Fame  voters  pay  attention  to  key 
statistics,  such  as  win  totals  or  number  of  hits. 
But  a  more  significant  factor  is  whether  the 
player  dominated  his  era  at  his  position.  To 
reach  a  conclusion,  it’s  possible  to  introduce 
cold,  hard,  numerical  analysis. 

Bill  Madden  of  the  New  York  Daily  News  is  a 


firm  believer  in  the  “bold-face  factor,”  also 
known  as  the  “black-ink  test.”  This  refers  to 
how  many  times  the  player  led  the  league  in  an 
important  category,  as  denoted  by  bold  face  in 
The  Baseball  Encyclopedia. 

The  bold-face  factor  helps  illustrate  why 
one  guy  with  2,873  hits  (Babe  Ruth)  was  a  first- 
ballot  Hall  of  Famer,  while  another  guy  with 
2,866  hits  (Harold  Baines)  might  receive  stiff 
resistance  when  he’s  eligible  in  2007.  Ruth  com¬ 
piled  171  bold-face  points— 161  as  a  batter,  10 
as  a  pitcher.  Baines  had  just  three. 


FIFTH  EDITION  |  2004  RED  SOX  MAGAZINE 


17 


BRIAN  BABINEAU  CINDY  LOO 


Introducing  bizhub  It’s  the  hub  of  your  business.  Where  affordable 
color  meets  black  and  white.  And  you  can  print,  copy,  scan,  fax,  e-mail 
and  more.  From  a  single  resource  that  also  centralizes  and  manages 
your  documents. 


KONICA  MINOLTA 


Copyright  ©2004  bizhub  is  a  trademark  of  Konica  Minolta  Business  Solutions  U.S.A.,  Inc. 


Business  Copy  Associates 


STEVE  BABINEAU 


Longevity  also  matters.  The  road  to 
Cooperstown  is  littered  with  players  who 
launched  their  careers  in  spectacular  fashion, 
but  faded  far  too  early.  Two  oft-cited  cases  in 
point:  a  pair  of  MVPs  from  the  1980s,  Dale 
Murphy  and  Don  Mattingly. 

Clutch  post-season  performances  are 
another  important  factor,  said  Jerome 
Holtzman,  who  spent  56  years  as  a  baseball 
beat  writer  and  columnist  in  Chicago  and  is 
Major  League  Baseball’s  official  historian. 

“A  guy  who  doesn’t  appear  in  the  post¬ 
season  or  who  appears  just  once  or  twice  is  at 
a  disadvantage,”  said  Holzman.  “With  the 
post-season,  you’ve  got  a  national  audience. 
That’s  one  of  the  advantages  of  playing  with 
the  Yankees  or  one  of  these  clubs  that  is  con¬ 
tending  every  year.” 

But  for  some  voters,  it  largely  comes 
down  to  one  simple  consideration.  Ray  Ratto 
of  the  San  Francisco  Chronicle  puts  himself  in 
the  “know  it  when  you  see  it”  school. 

“To  me,  the  Hall  of  Fame  is,  when  you 
hear  his  name,  you  know  right  away,”  said 
Ratto.  “The  longer  you  have  to  argue,  and  the 
more  tortured  the  argument  gets,  the  guy 
starts  to  lose  steam.” 

So,  how  about  it?  Are  Messrs.  Martinez, 
Schilling,  and  Ramirez  bound  for 
Cooperstown?  Here’s  a  look  at  each  player’s 
chances. 


Pedro  Martinez 

Martinez’s  credentials  are  nearly  impecca¬ 
ble.  Through  July  26,  he  has  a  tremendous  177- 
71  career  record  along  with  a  2.68  ERA  and 
2,558  strikeouts.  A  three-time  Cy  Young  Award 
winner,  his  .712  winning  percentage  entering 
this  season  ranked  first  among  active  pitchers 
and  third  all-time.  He  also  has  a  slew  of  those 
precious  bold-face  numbers  in  his  Encyclopedia 
entry,  including  three  strikeout  titles  and  five 
ERA  crowns. 

In  terms  of  dominating  his  era,  Martinez 
seems  to  present  an  open-and-shut  case.  But 
Madden  wonders  if  he’s  been  on  top  for  long 
enough. 

“His  big  numbers  aren’t  there  yet,”  said 
Madden.  “I  think  200  wins  is  an  important 
milestone  for  a  starting  pitcher.  You  need  to 
have  the  200  wins  to  get  serious  consideration 
for  the  Hall  of  Fame,  unless  you  were  a  [Sandy] 
Koufax.” 

Koufax,  who  played  for  12  years  before  arm 
problems  ended  his  career  at  age  30,  is  the 
exception  to  many  rules  when  it  comes  to  Hall 
of  Fame  pitchers.  However,  Martinez  might  just 
deserve  similar  status. 

The  32-year-old  Martinez  is  now  in  his 
13th  year,  so  the  timing  is  right  to  compare  him 
with  the  old  Brooklyn/Los  Angeles  Dodger.  At 
this  point,  Martinez’s  primary  numbers  are 
actually  superior  to  Koufax’s  final  numbers 
(165-87, 2.76  ERA,  2,396  K).  Martinez  pitches  in 
an  era  with  small  ballparks  and  power-hitting 
second  basemen— and  in  a  league  with  the  des¬ 


ignated  hitter.  Koufax  can’t  say  the  same. 

And  as  The  Sacramento  Bee’s  Nick  Peters 
said,  “Pedro’s  done  it  longer  than  Koufax  did.  I 
remember  Koufax  struggling  for  several  years  [a 
36-40  record  in  his  first  six  seasons],  I  just  don’t 
see  how  you  can  go  against  Pedro’s  winning  per¬ 
centage;  that  says  a  lot.” 

Verdict:  As  good  as  in. 

Curt  Schilling 

This  workhorse  is  an  interesting  case.  He 
spent  the  prime  years  of  his  career  with  general¬ 
ly  poor  Philadelphia  teams.  From  1992-99,  the 
Phillies  averaged  just  72  wins  a  year.  Schilling 
enjoyed  some  solid  seasons,  but  never  exceeded 
17  wins.  Injuries,  meanwhile,  cost  him  large 
chunks  of  three  years. 

A  2000  mid-season  trade  to  Arizona  helped 
turn  things  around  for  Schilling.  He  went  a 
combined  45-13  in  2001-02,  both  years  placing 
second  in  Cy  Young  balloting  to  teammate 
Randy  Johnson.  En  route  to  the  D-Backs’  2001 
World  Series  defeat  of  the  New  York  Yankees, 
Schilling  went  4-0  with  a  1.12  ERA  in  six  post¬ 
season  appearances. 

In  his  three-and-a-half  years  with  Arizona, 
Schilling  went  from,  in  Ratto’s  words,  “basically 
just  a  guy”  to  something  much  more.  But  did  he 
get  too  late  of  a  start?  He  will  turn  38  in 
November. 

Through  July  26,  Schilling’s  record  stood 
at  175-121  with  a  3.33  ERA  and  2,670  K.  While 
200  wins  would  seal  the  deal  for  Martinez, 
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may  all  of  your 
hits  have  a 
strong  tailwind. 


©2004  Delta  Air  Lines,  Inc. 
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>  Delta,  Official  Airline  of  the  Boston  Red  Sox.  Go  Sox. 
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OOO  FOR  THE  HALL? 


Schilling  will  likely  need  200  wins  and  then 
some.  He  simply  hasn’t  dominated  for  as  long 
as  Martinez. 

“Schilling’s  making  a  late  push,”  said 
Madden.  “He’s  been  a  dominant  pitcher  for  the 


last  four  or  five  years.  But  prior  to  that,  he  was 
what  you  would  call  a  very  good  pitcher.” 

One  factor  that  could  hurt  Schilling: 
During  his  “late  push,”  other  pitchers  on  his 
own  team  have  overshadowed  him— first 
Johnson  and  now  Martinez.  It’s  a  matter  of  per¬ 
ception. 

Playing  with  those  weak  Phillies  teams 
undoubtedly  put  a  dent  in  Schilling’s  numbers. 
Just  imagine  if  he  had  pitched  for  a  perennial 
contender  for  most  of  his  career,  as  did  Tom 
Glavine,  who  spent  16  years  with  the  Atlanta 
Braves.  Schilling  might  have  already  sprinted 
past  that  magical  200-win  mark. 

Schilling  could  become  his  generation’s 
Luis  Tiant:  a  gutty  pitcher  who  didn’t  put  it  all 
together  until  it  was  too  late.  Someone  destined 
for  baseball  purgatory,  the  Hall  of  Fame  perpet¬ 
ually  just  out  of  reach. 

On  the  other  hand,  a  few  more  20-win  sea¬ 
sons  along  with  another  good  October  or  two 
would  help  immensely.  And  his  splendid  2001 
post-season  might  be  enough  to  push  him  over 
the  top. 

“His  reputation  was  greatly  enhanced 
when  he  and  Johnson  dominated  that  World 
Series,”  said  Peters.  “He  made  it  to  the  World 
Series,  he  held  his  own,  and  he  shut  down  the 
mighty  Yankees.  People  remember  that  stuff.” 

Verdict:  May  need  a  strong  career  finish. 


r  — . . . > 


Five  Is  the  Magic  Number 


Twenty-nine  players  who  wore  the  Red  Sox  uni¬ 
form  have  earned  induction  into  the  Baseball 
Hall  of  Fame. 

Some  of  these  stars  were  longtime  fixtures 
(Ted  Williams,  Carl  Yastrzemski);  others  merely 
made  twilight-of-their-career  cameos  (Orlando 
Cepeda.  Juan  Marichal  Tom  Seaver).  A  few  more  are 
not  yet  eligible  for  Cooperstown  but  can  start 
preparing  their  induction  speeches  (Wade  Boggs. 
Roger  Clemens). 

Only  five  Sox  teams  have  had  five  future  Hall  of 
Famers.  The  1936-37  editions  included  Lefty  Grove. 
Jimmie  Foxx.  Rick  Ferrell  and  player/manager  Joe 
Cronin.  The  1936  squad  had  Heinie  Manush.  while 
Bobby  Doerr  joined  the  club  in  1937. 

Grove,  Foxx.  Cronin  and  Doerr  were  still 
around  in  1939.  Ted  Williams'  rookie  year.  These  five 
played  together  through  1941,  after  which  Grove’s 
retirement  ended  the  streak. 

Six  Sox  teams  have  been  graced  by  four  even¬ 
tual  Hall  of  Famers.  most  recently  the  1 980  dub  with 
Cart  Yastrzemski.  Cartton  Fisk.  Dennis  Eckersley  and 
Tony  Perez.  Honorable  mention  goes  out  to  the  1919 
squad  with  players  Babe  Ruth.  Harry  Hooper.  Waite 
Hoyt  and  Herb  Pennock.  all  managed  by  Hall  of  Fame 
executive  Ed  BarTow. 

v _ _ / 
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Manny  Ramirez 

Along  with  Martinez,  Ramirez  appears  well 
on  his  way  to  Cooperstown.  He  is  without  ques¬ 
tion  one  of  the  dominant  hitters  of  his  era.  Since 
coming  up  with  the  Cleveland  Indians  in  1993, 
Ramirez  has  hit  .318  with  374  home  runs  and 
1,222  RBI  through  July  26.  Not  bad  for  someone 
with  much  of  his  career  still  ahead  of  him  (he 
turned  32  in  May). 

While  Ramirez  is  no  Gold  Glover,  he  is  that 
rare  commodity  at  the  plate— a  power  hitter  with  a 
lights-out  batting  average  and  on-base  percentage. 

“He’s  one  of  the  best  hitters  of  his  time; 
there’s  no  getting  around  it,”  said  Madden.  “As  a 
pure  hitter,  he  certainly  qualifies  under  the  ‘dom¬ 
inating  the  game’  criterion.” 

Ramirez  has  the  bold-face  numbers  to  back 
up  Madden’s  claim.  The  perennial  All-Star  has  led 
the  American  League  in  batting  average,  RBI,  on- 
base  percentage,  slugging  percentage  and  on-base 
percentage  plus  slugging  percentage  (OPS)  at  least 
one  time  each.  Plus,  he  entered  2004  among  the 
top  seven  active  major  leaguers  in  batting  average, 
on-base  percentage,  slugging  percentage  and  OPS. 

As  a  Hall  of  Fame  voter,  what  else  could  you 
want? 


One  possible  strike  against  Ramirez  is  his 
spotty  post-season  record.  While  he  has  enjoyed 
some  success— particularly  in  four  League 


Championship  Series— he  lacks  a  defining  post¬ 
season  performance.  And  in  two  World  Series,  he 
has  batted  only  .182. 

A  second  argument  is  out  of  Ramirez’s  con¬ 
trol.  That  is,  he  plays  in  an  age  when  offensive  pro¬ 
duction  has  skyrocketed  compared  to  past 
decades.  Today,  hitting  .300  or  cranking  30  home 
runs  doesn’t  carry  the  cachet  it  once  did. 

“A  disadvantage  is  he’s  doing  this  in  an  era 
when  a  lot  of  guys  are  putting  up  numbers,”  said 
Ratto.  “So  his  numbers  don’t  spring  forth  out  of  a 
gaggle  of  .220  hitters.” 

In  the  coming  years,  voters  will  be  reassessing 
what  defines  greatness  at  the  plate.  Not  too  long 
ago,  for  instance,  500  home  runs  got  you  into  the 
Hall,  no  questions  asked.  Fifteen  years  from  now, 
the  bar  will  be  higher. 

Still,  Ramirez  has  distanced  himself  from 
just  about  every  other  hitter  of  his  time.  If  he  turns 
in  two  or  three  more  Manny-like  years,  it’s  hard  to 
see  him  falling  short. 

“I’m  impressed  with  a  guy  who  can  do  it  for  a 
longer  period  of  time,”  said  Peters.  “That’s  why  a 
guy  like  Manny  should  be  a  shoe-in.” 

Verdict:  Right  on  track. 


Join  the  Crowd  for  2  Great  Baseball  Adventures 

Red  Sox  Caribbean  Cruise  &  Red  Sox  Fantasy  Camp 

Call  1-800-336-2267 

Efisten  Ret)  sex 


Ret)  sex  2005  cpuise 

Sail  the  Western  Caribbean  Aboard 
Royal  Caribbean's  Splendour  of  the  Seas 

Join  pitcher  Bronson  Arroyo  and  other 
current  Red  Sox  players,  plus  former  pitcher 
Luis  Tiant,  coach  Brad  Mills,  and  announcer 
Don  Orsillo  for  a  week  of  fun  and  sun! 

/  m  Enjoy  it  all  at  great  prices! 

January  22-29, 2005 

Sat,  Jan.  22  Tampa,  Florida 
Sun,  Jan.  23  Day  at  Sea 
Mon,  Jan.  24  Georgetown, 

Grand  Cayman 

Tues,  Jan.  25  Costa  Maya,  Mexico 
Wed,  Jan.  26  Belize 
Thur,  Jan.  27  Cozumel 
Fri,  Jan.  28  Day  at  Sea 
Sat,  Jan.  29  Tampa,  FL 


rantasx 


Jan.  30-  Feb.  6, 2005 

Attend  the  Red  Sox  Fantasy  camp  at  their 
spring  training  site  in  Fort  Myers,  Florida. 

A  full  week  at  the  all-inclusive  price  of 
$3,600  includes  travel,  hotel,  and  uniform,  PLUS  EVERY 
PARTICIPANT  WILL  BE  INVITED  TO  PLAY  A  GAME  AT 
FENWAY  PARK  IN  THE  SUMMER  OF  2005! 

Receive  instruction  and  play  ball  with  and  against  former  Red 
Sox  players,  coaches  and  managers  including  Hall  of  Famer 
Carl  Yastrzemski,  Red  Sox  Hall  of  Famers  Dwight  Evans,  Frank 
Malzone,  Jim  Rice  and  Luis  Tiant.  Also  appearing  will  be  John 
Curtis,  Dick  Drago,  Rick  Wise,  Reid  Nichols,  Rich  Gedman 
and  others. 

If  you're  30  years  of  age  or  older,  sign  up 
now  and  reserve  a  spot  on  the  Red  Sox 
2005  Fantasy  Camp  roster. 


Don't  Delay  ~  Sign  Up  Today!  Call  7 -800-336-2267 

or  write:  Baseball  Camps  &  Tours,  Inc.,  21 00  Constitution  Blvd  •  Sarasota,  FL  34231 

e-mail:  baseballken@worldnet.att.net 
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Want  To  Meet 

Curt  Schilling? 


Go  to  www.curtspitchforals.org  and  pledge  your  support  to  help 
us  strike  out  AL5,  commonly  known  as  Lou  Gehrig's  disease. 

Every  dollar  pledged  brings  us  one  step  closer 
to  a  dream  season  without  ALS. 


Garrison,  Shonda,  Curt,  Grant,  Gabby  and  Gehrig  Schilling 

The  ALS  Association  Massachusetts  Chapter  and  Curt  &  Shonda 
Schilling  are  teaming  up  to  raise  funds  to  support  ALS  patients,  their 
caregivers  and  families  and  fund  a  cure  for  ALS. 


CURT’S^ 
PITOK 
FOR  ALS  " 

Exclusively  Benefiting  The  ALS  association 


1-888-CURE-ALS 


ASSOCIATION 

Massachusetts  Chapter 


BATS:  Left;  THROWS:  Right 

HEIGHT:  6-2;  WEIGHT:  206 

BORN:  June  19,  1974, 
Toledo,  OH 

RESIDES:  Estero,  FL 

Acquired  from  the  Minnesota 
Twins  as  part  of  a  four-team 
deal,  July  31, 2004. 


■  Through  July  30,  2004  hit  .246  with  5  HR  and  25  RBI  in  78 
games  with  Minnesota. 

■  Entered  2004  with  a  .279  (520-1863)  career  average,  38  HR, 
128  2B  and  241  RBI  in  565  games  with  Minnesota. 

■  In  2001  with  Twins  hit  .306  with  15  HR,  74  RBI,  39  2B  and  77 
runs  scored  in  151  games,  all  career  bests. 

■  Won  the  A.L.  Rawlings  Gold  Glove  Award  at  first  base  in  2002. 

■  Drafted  by  Minnesota  in  the  fifth  round  of  the  June  1995  free 
agent  draft. 

■  Attended  Florida  State  University  where  he  was  10th  in  NCAA  in 
RBI  and  ninth  in  batting  in  the  Atlantic  Coast  Conference  in  1995. 

■  Received  the  Carl  R.  Pohlad  Award  for  his  outstanding  community 
service  throughout  the  Upper  Midwest. 


Orlando  CABRERA  ss,#44 


BATS:  Right;  THROWS:  Right 
HEIGHT:  5-10;  WEIGHT:  190 


■  Through  July  30,  2004  hit  .246  with  4  HR,  31  RBI,  41  runs 
scored  and  12  SB  with  Montreal. 


BORN:  November  2, 1974, 
Cartagena,  Colombia 

RESIDES:  Cartagena,  Colombia 

Acquired  from  the  Montreal 
Expos  as  part  of  a  four-team 
deal,  July  31,2004. 


■  Entered  2004  with  a  .269  (781-2898)  career  average,  62  HR, 
195  2B,  350  RBI  and  81  SB  in  801  games  with  Montreal. 

■  In  2003  set  career  highs  with  a  .297  BA  (186-626),  17  HR  (also 
a  new  club  single-season  HR  record  for  SS),  47  2B  and  95  runs 
scored  and  had  a  team-high  80  RBI. 

■  Won  the  N.L.  Rawlings  Gold  Glove  Award  at  SS  in  2001. 

■  Earned  Expos  Player  of  the  Year  honors  in  2001  and  2003  and 
played  in  all  162  games  each  season. 


■  In  2002-03  contributed  $50  for  each  of  his  RBI  and  DPs  to 
“Prospect  Sports,”  a  baseball  program  for  Montreal-area  kids 
offering  the  chance  to  improve  both  in  sports  and  education. 


BATS:  Left;  THROWS:  Left 

HEIGHT:  5-10;  WEIGHT:  180 

BORN:  May  31, 1972, 

Okinawa,  Japan 

RESIDES:  Carlsbad,  CA 

Acquired  from  the  Los  Angeles 
Dodgers  in  exchange  for  Red  Sox 
minor  leaguer  Henri  Stanley, 

July  31,  2004. 


■  Through  July  30,  2004  hit  .253  with  2  HR,  7  3B,  21  RBI,  33  SB 
and  45  runs  scored  in  68  games  with  Los  Angeles. 

■  Entered  2004  with  a  .261  BA  (254-975),  7  HR,  25  2B,  64  RBI 
and  97  SB  in  309  games  with  Cleveland  and  Los  Angeles. 

■  In  2002  and  2003  had  45  and  40  SB  respectively  with  the 
Dodgers  to  rank  third  among  all  M.L.  players  with  85  SB  for  those 
two  seasons. 

■  Did  not  commit  an  error  in  his  first  405  M.L.  chances  in  the  out¬ 
field. 

■  Attended  UCLA  for  four  years  and  posted  a  career  .325  BA  and 
finished  as  the  Bruins’  all-time  leader  with  109  SB. 


■  Was  awarded  the  Humanitarian  Award  at  the  Los  Angeles  Sports 
Fans  Choice  Awards  on  January  26,  2004. 


Vet  170 tl  wireless 


We  never  stop  working  for  you? 


IN  SECTION  16, 
BOX  35,  SEAT  17 


That's  Verizon  Wireless-America's  most  reliable  wireless  network.  From  the  Green  Monster  to  Beacon  Hill, 
Boston  Common  and  beyond,  no  other  wireless  carrier  works  in  more  places.  It's  why  more  people  are 
switching  to  Verizon  Wireless  than  ever  before.  So  what  are  you  waiting  for? 


^1-800-811-7600 


VISIT  any  of  our  stores 

Over  1,200  communications  stores  nationwide 


CLICK  verizonwireless.com 


National  best  network  performance  claim  based  on  Verizon  Wireless’  nationwide  network  reliability  studies  comprising  over  300,000  call  attempts  monthly  on  Verizon  Wireless’  and  other  national 
wireless  carriers’  service  while  traveling  on  over  100,000  miles  of  States’  Department  of  Transportations’  frequently  traveled  roadways  nationwide.  Comparison  based  on  ineffective  attempts  and  lost  calls. 
Local  coverage  and  service  reliability  vary.  Network  not  available  in  all  areas.  See  www.verizonwireless.com/bestnetwork  for  network  details.  See  Worry  Free  Guarantee5*"  and  return/exchange  policies. 

©  2004  Verizon  Wireless. 
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by  Ed  Walton 
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In  1904  the  first  great  pennant  race  of  the  cen¬ 
tury  in  either  major  league  took  place  in  the 
American  League.  Boston,  Chicago, 
Cleveland,  Philadelphia  and  New  York  all  were  in 
contention  for  the  championship.  By  late  in  the 
season,  it  came  down  to  a  two-team  race  between 
Boston  and  the  New  York  Highlanders.  The 
Americans  would  eventually  become  the  Red  Sox 
and  the  Highlanders  the  Yankees.  Their  rivalry 
continues  today. 

Led  by  manager  and  third  baseman,  Jimmy 
Collins,  Boston  was  basically  the  same  team  that 
easily  won  the  1903  championship.  The  splendid 
hitting  of  1903  fell  off  to  some  degree,  but  timely 
fielding  and  stronger  pitching  pulled  the  team 
through  in  the  hotly  contested  race. 

When  the  1904  season  got  under  way,  the 
opening  series  for  Boston  was  against  the 
Highlanders  in  New  York.  While  it  was  not  realized 
at  the  time,  this  became  an  important  series.  The 
New  Yorkers  listed  several  interesting  newcomers 
to  their  club.  One  was  pitcher  Long  Tom  Hughes 
acquired  from  Boston  in  December  1903.  Hughes 
was  a  20-game  winner  for  the  1903  Pilgrims.  When 
he  got  off  to  a  7-11  start,  New  York 
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BOSTON’S  IHTtRtST  ONIT 
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traded  Hughes  to  Washington.  Two  other  valu¬ 
able  New  Yorkers  were  the  veteran  Deacon 
McGuire  and  rookie  Jack  Kleinow  who  shared 
the  catching  duties.  Both  would  later  move  on 
to  Boston  during  their  careers.  x  w 

New  York  sent  their  ace  pitcher,  Jack  (  t®*' 
Chesbro,  to  the  hill  against  Boston’s  Cy  Young 
in  the  season  opener.  Backed  by  a  10-hit 
attack  that  included  a  double  and  a  home 
run  off  his  own  bat,  Chesbro  came  away  with 
an  8-2  win.  Boston  rebounded  the  next  day 
as  Norwood  Gibson  won  4-1  with  Jack 
Powell  the  loser.  Boston  took  the  third 
game  of  the  series,  12-6,  as  Bill  Dineen 
beat  his  old  teammate  Hughes.  The  game 
marked  the  first  of  37  complete-game 
starts  for  Dineen. 

Boston  jumped  out  to  a  12-3  start 
when  on  May  5  Cy  Young  tossed  the 
first  perfect  game  in  American  League 
history  with  a  3-0  win  over 
Philadelphia.  Then  New  York  arrived 
in  Boston,  and  when  Jesse  Tannehill, 
who  had  been  obtained  from  New 

York  over  the  winter,  ... 
turned  them  back  5-2,  the  '  i 

Pilgrims  were  14-3  and  in 
first  place.  The  next  two  S 

games  of  the  three- 
game  series  were  won 
by  New  York. 
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BANNERS  AND  EMBLEMS  OF  THE  ROYAL  ROOTERS  AND  THEIR  MESSAGE  TO  MR  BRUSH. 


Once  again,  the  Royal  Rooters  were  out  in  full  force. 


Jesse  Tannehill  pitched  the  second  no-hitter  of  the  season 
for  the  Americans  on  August  17. 

On  June  18  the  Pilgrims  were  33-17  and  in 
first  place  by  4  1/2  games  ahead  of  New  York. 
On  that  date,  Boston  owner  John  I.  Taylor 
pulled  a  deal  that  upset  Boston  players  and  fans 
when  he  traded  his  popular  and  hard-hitting 
center  fielder,  Patsy  Dougherty,  to  New  York  for 
Bob  Unglaub,  a  utility  player. 

New  York  arrived  in  Boston  shortly  after 
the  Dougherty  trade  and  took  two  of  three 
games  led  by  some  fine  hitting  on  the  part  of 
the  former  Boston  outfielder,  as  the 
Highlanders  crept  to  within  11/2  games  of  the 
Americans. 

The  entire  season  found  Chicago,  New 
York  and  Philadelphia  constantly  changing 
positions  in  the  standings  from  second  to 
fourth  places.  Boston  went  into  first  on  April  19 
and  held  on  to  the  top  spot,  except  for  three 
days  that  Philadelphia  held  it,  until  August  4 
when  Chicago  occupied  the  top  spot.  After  the 
first  month,  Detroit,  St.  Louis  and  Washington 
were  out  of  the  race.  Attendance  was  up  for  the 
year,  due  in  part  to  the  exciting  pennant  race 
among  four  clubs  and  the  absence  of  a  number 
of  unpleasant  incidents  among  fans  that  often 
occurred  in  earlier  years. 

Entering  late  August,  Chicago  had  16 
games  scheduled  against  New  York  and  Boston 
which  meant  if  they  could  win,  they  had  an 
excellent  shot  at  the  pennant.  On  August  17  at 
Chicago,  Boston’s  Tannehill  pitched  a  6-0  no¬ 
hitter  giving  the  Pilgrims  a  split  in  the  four- 


game  series.  Chicago  never  seemed  to  recover 
from  the  no-hitter,  and  of  the  important  16 
games  won  only  six,  lost  nine  and  had  a  tie. 
During  this  period,  New  York  and  Boston  con¬ 
tinued  winning  and  were  virtually  tied  for  first. 
Cleveland  and  Philadelphia  pushed  Chicago  for 
a  while  but  eventually  the  three  dropped  out  of 
contention. 

The  opportunity  for  one  team  to  pull  away 
came  on  September  14  when  New  York  visited 
Boston,  trailing  by  1/2  game,  for  six  games  — 
three  doubleheaders.  Dineen  allowed  New  York 
and  their  ace,  Jack  Chesbro,  only  two  hits,  but 
seven  Boston  errors  gave  New  York  a  3-1  win. 
Darkness  ended  the  second  game  in  a  1-1  tie. 
Boston  climbed  back  into  first  place  on  the 
15  th  as  Tannehill  won  3-2.  Again  the  second 
game  was  halted  by  darkness  tied  1-1.  The  dou¬ 
bleheader  of  the  16th  resulted  in  a  split,  New 
York  winning  the  opener,  6-4,  and  Boston  win¬ 
ning  the  second  game,  4-2, 
behind  Cy  Young  who  left  a 
sick  bed  to  pitch  the  victory. 

In  the  days  that  fol¬ 
lowed,  New  York  and 
Boston  took  turns  at  first 
place.  It  was  becoming  evi¬ 
dent  that  it  would  all 
come  down  to  a  season¬ 
ending,  five-game  series 
in  New  York,  October  7- 
10,  but  there  was  a 
change.  Highlander 
owner  Frank  Farrell  had 
arranged  to  rent  the 
field  to  Columbia 
University  for  a  football 
game.  This  meant  that  the  doubleheader 


scheduled  for  October  8 
was  moved  to  the 
Huntington  Ave.  Grounds 
in  Boston. 

When  the  series 
opened  on  October  7  in 
New  York,  the  Pilgrims  led 
by  one-half  game.  With 
five  games  left,  it  meant 
whoever  would  win  three 
would  become  the  cham¬ 
pions.  With  Chesbro 
throwing  a  four  hitter  for 
his  41st  win,  and 
Dougherty  contributing  a 
couple  of  hits,  the 
Highlanders  won  the  first  game,  3-2,  with 
Norwood  Gibson  taking  the  loss. 

As  the  teams  headed  for  Boston  for  a  dou¬ 
bleheader  on  the  8th,  New  York  Manager  Clark 
Griffith  instructed  Chesbro  to  stay  home  and 
rest  up  for  Monday’s  doubleheader  in  case  he 
would  be  needed.  In  1904  there  were  no  Sunday 
games.  Of  course  if  New  York  swept  in  Boston, 
it  would  be  all  over.  As  the  train  was  about  to 
leave  New  York,  here  came  Chesbro  insisting  he 
be  taken  along.  Griffith  relented  and  Jack  went 
with  the  team  to  Boston  talking  his  way  into 
starting  the  first  game  in  place  of  Al  Orth. 
Chesbro  started  well  but  all  his  pitching  over 
the  year  had  caught  up  with  him,  and  Boston 
coasted  to  an  easy  13-2  win  behind  Dineen. 
Jimmy  Collins,  Fred  Parent  and  Hobe  Ferris 
each  contributed  three  hits  off  the  New  Yorkers’ 
spitball  tosses. 

The  nightcap  of  the  doubleheader  featured 
New  York’s  23-game  winner  Jack  Powell  vs.  25- 
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Hows  your  heart? 

Looks  like  we ’re  in  for  another  heart  pounding  season.  One  more  reason  for  getting  the  best  health  care  you  can  get. 
Blue  Cross  Blue  Shield.  Call  1 -800-262-BLUE.  Or  talk  to  your  broker  or  Blue  Cross  Blue  Shield  representative. 
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WORLD’S  CHAMPIONSHIP 


game  winner  Cy  Young.  Powell  was  impressive  ready  for  the  best  pitch  Chesbro  had  —  his  spit- 
but  errors  led  to  a  Boston  run,  and  with  dark-  ter.  Jack  had  done  something  wrong  and  the 
ness  ending  the  contest  after  seven  innings,  pitch  did  not  drop  as  it  should  have,  but  sailed 
Boston  came  away  with  a  1-0  win  and  a  sweep  over  catcher  Kleinow’s  head  as  Criger  crossed 
of  the  doubleheader.  They  needed  one  win  in  home  plate  on  the  wild  pitch  giving  Boston  a  3- 
the  two  remaining  games  in  New  York  to  2  lead.  Parent  later  singled,  but  it  did  not  matter. 

The 
Highlanders 
still  had  the 
last  of  the 
ninth.  With 
two  out  and 


m 

clinch  the  flag. 

Joined  on  their 
October  9  train  to  New 
York  were  some  200  of  the 
“Royal  Rooters”  who  had 
been  so  upsetting  to  the 
Pirates  in  the  1903  World 
Series  with  their  singing  of 
“Tessie,”  the  popular  song  of 
the  day.  Their  singing  and 
incessant  noise  would  again 
be  evident  at  Hilltop  Park.  The 
grandstand  was  packed 
beyond  capacity  as  thousands 
were  turned  away  on  the  day  of 
the  games  —  October  10. 

The  pitchers  for  this  first 
game  were  Dineen  for  Boston 
and  Chesbro  again  for  New  York, 
his  third  start  in  as  many  playing 
days.  Chesbro  pitched  brilliantly 
for  six  innings  while  New  York  got 
to  Dineen  for  two  runs  in  the  fifth. 

The  Pilgrims  touched  Chesbro  for  two  runs  in 
the  seventh  with  batting  heroics  by  Candy 
LaChance,  Hobe  Ferris,  Lou  Criger  and  a  weak 
infield  roller  by  Dineen  which  second  baseman 
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Williams  threw  into  the  dirt  trying  to  catch  bat,  but  Patsy 
LaChance  at  home,  allowing  two  runs  to  score.  Dougherty! 

The  game  was  tied  2-2.  This  was  the 

Now  to  the  top  of  the  ninth.  Criger,  hitting  perfect  spot  for  this 
only  .217  and  a  slow  runner,  was  first  up.  He  led  good  hitter  to  hurt  his  old  teammates, 
off  with  a  slow  roller  to  shortstop  which  he  beat  Heroics  could  well  be  the  order  of  the  day.  Big 
out.  Dineen  then  sacrificed  Criger  to  second  Bill  Dineen  quickly  got  two  strikes  on  Patsy, 
and  Kip  Selbach’s  infield  out  moved  him  to  then  ran  the  count  to  3-2.  The  payoff  pitch 
third  base.  came  in,  Dougherty  took  a  mighty  swing  and 

Fred  Parent  was  the  next  batter  and  had  a  missed.  The  Pilgrims  were  the  champions 
two-strike,  one-ball  count  on  him.  Now  he  was  winning  3-2. 


The  meaningless  second  game  was  won  1-0 
by  New  York  in  10  innings.  Having  won  their 
second  consecutive  league  crown,  Boston  had 
played  157  games,  including  three  ties,  winning 
95  while  losing  59.  Their  20  wins  against  two 
losses  to  Washington  was  a  grand  achievement. 
The  only  team  they  lost  the  season  series  to  was 
Cleveland,  9-13.  Being  injury-free  also  was  a  big 
factor  in  their  win  as  LaChance,  Stahl  and 
Freeman  played  in  every  game,  Collins  and 
Ferris  missed  only  one  each  and  Parent  was  out 
of  two  games. 

The  Boston  challenge  to  the  National 
League  New  York  Giants  was  rejected,  so  there 
was  no  World  Series  in  1904. 

Some  credit  for  the  win  was  given  to  the 
noise  generated  by  the  “Royal  Rooters”  seated 
behind  the  Boston  dugout.  The  team  was  feted 
upon  their  return  to  Boston,  and  contributions 
from  fans  netted  each  player  about  five  hundred 
dollars.  Owner  John  I.  Taylor  bought  each  play¬ 
er  a  new  suit.  The  players  donated  toward  a  tro¬ 
phy  presented  to  Manager  Jimmy 
Collins.  A  group  of  fans 
also  presented  the  team 
with  a  trophy,  and  on 
November  9,  a  group  of 
Collins  admirers  threw  a 
banquet  for  him  in  his 
hometown  of  Buffalo,  NY. 

As  a  postscript,  in  1941  a 
group  of  fans  attempted  to 
get  Chesbro’s  wild  pitch  in 
that  deciding  game  changed 
to  a  passed  ball  —  the  idea 
being,  the  error  on  a  rookie 
catcher  would  look  better  and 
less  damaging  than  on  the 
record  of  the  great  41 -game 
winner.  The  record  was  not 
changed  as  one  of  the  New  York 
infielders  who  was  still  living, 
insisted  the  ball  was  so  high  over 
catcher  Kleinow’s  head,  he  never 
could  have  caught  it!  ■ 


vv~enl  to  New 
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4  bleacher  seats:  $40 
getting  your  favorite  player’s  autograph:  $0 
cheering  for  your  team:  $0 
doing  the  wave:  $0 
getting  seen  on  tv:  $0 
whistling  at  the  pitcher:  $0 


4  hot  dogs:  $  15 

catching  a  foul:  $0 

doing  the  wave  again:  $0 

yelling  at  the  ump:  $0 


being  part  of  a  team:  priceless 


there  are  some  things  money  can’t  buy.  for  everything  else  there’s  MasterCard! 

Major  League  Baseball  trademarks  and  copyrights  are  used  with  permission  of  Major  League  Baseball  Properties,  Inc.  Visit  the  official  Web  site  at  MLB.com. 
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Grove,  NY  11755-1323.  All  entries  must  be  postmarked  by  September  7,  2004.  No  purchase  necessary.  Void  where 
prohibited  by  law.  Sweepstakes  ends  September  7,  2004.  Sweepstakes  is  open  to  legal  residents  of  Connecticut 
(excluding  Fairfield  County).  Massachusetts,  New  Hampshire,  Rhode  Island,  Vermont  and  Maine,  18  years  of  age  or 
older  as  of  April  1 ,  2004.  For  a  copy  of  the  full  set  of  official  rules,  send  a  self  addressed,  stamped  envelope  to  B&M 
Battle  In  Beantown  “Rules",  PO  Box  0434,  Lake  Grove,  New  York  1 1 755-0434. 


4  Tickets  in  the  Grandstand  Section  of  Fenway  Park 
for  the  2005  Season 

(2nd  PRIZE 

4  Tickets  to  a  Home  Game  in  the  New  Monster  Seats 
at  Fenway  Park  ife 
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4  Tickets  in  the  Graitist&mf  Section  to  a  Red  Sox  Home  Game 


BY  ED  WALTON 


baseball  Book  Reviews 


Every  spring  along  with  Opening  Day  comes  a 
rash  of  baseball  books.  This  year  was  no  excep¬ 
tion  with  a  number  of  Red  Sox-related  books. 
Former  infielder  and  current  Red  Sox  broadcast¬ 
er  Jerry  Remy  has  authored,  along  with  Corey  Sandler, 
a  neat  book  called  Watching  Baseball  -  Discovering  the 
Game  Within  the  Game  (The  Globe  Pequot  Press). 
Jerry’s  intimate  knowledge  of  how  the  game  is  played 
and  what  goes  on  during  a  game  probably  won’t  give 
much  new  insight  to  the  veteran  player  but  for  the  aver¬ 
age  fan  and  youngsters  learning  the  game,  this  makes 
a  great  gift. 

Well  written  and  easily  understood,  Jerry  draws  on 
his  experiences  to  explain  how  the  game  is  played  and 
what  to  look  for  in  various  situations  as  they  arise  on 
the  diamond.  Throughout  the  book,  he  has  added 
some  very  interesting  “Remy  says  -  watch  this”  tips.This 
enjoyable  book  is  published  in  a  convenient  size  to 
carry  to  the  game  or  keep  by  the  TV.  It  is  written  by  a 
guy  who  has  taken  the  time  and  effort  to  bring  to  you 
what  baseball  is  all  about. 

Longtime  Red  Sox  favorite  John  Pesky  has  been 
featured  in  two  books  this  season.  Mr.  Red  Sox  -  The 
Johnny  Pesky  Story  (Rounder  Press)  by  Bill  Nowlin  is 
John’s  life  and  career  story.  Good  photos,  inside 
insights  and  stories  as  told  by  John  make  interesting 
reading.  The  book  could  have  used  better  editing  as 
there  are  several  minor  errors.  Despite  these,  the  book 
is  an  easy  read  and  was  a  popular  seller  at  Fort  Myers 
this  spring. 


Then  there  is  Few  and  Chosen  by  John  himself 
with  noted  author  Phil  Pepe.  The  forward  is  by  Carl 
Yastrzemski  and  the  introduction  by  Ben  Affleck 
(Triumph  Books).  John  picks  his  all-time  Red  Sox  top 
five  players  at  each  position  drawing  heavily  upon 
teammates  and  players  he  managed  or  coached. 
There  are  no  surprises  for  the  diehard  Red  Sox  fol¬ 
lower;  however,  the  interest  comes  in  learning  John’s 
reasons  for  picking  his  favorites.  The  chapters  are 
broken  down  by  player  position  with  each  chapter 
ending  a  player-by-player  statistical  summary. 
Loaded  with  well-chosen  photos,  the  book  is  a  fine 
addition  to  anyone’s  baseball  library.  A  few  more  of 
those  wonderful  Pesky  tales  would  have  been  a 
delight.  Nevertheless,  nice  job,  John! 


Baseball  Players  of  the  1950s  (McFarland  and 
Company)  is  a  biographical  summary  of  all  the  1,560 
major  leaguers  who  appeared  in  the  1950s,  either  one 
game  or  several  hundred.  Authors  Rich  Marazzi  and  Len 
Fiorito  have  personally  interviewed  a  large  percentage 
of  these  players.  They  give  us  not  only  an  insight  into 
the  careers  but  also  what  careers  were  entered  when 
their  playing  days  were  over.  Sadly  many  of  these  play¬ 
ers  have  passed  away,  but  if  you  played  in  that  era  or 
were  a  fan  at  that  time,  you  will  enjoy  this  tome  and 
can  open  to  any  page  and  find  a  flood  of  memories.  All 
the  Red  Sox  are  there,  many  having  been  interviewed 
by  the  authors.  Any  book  that  devotes  more  ink  to  Dorn 


DiMaggio  than  to  his  brother  Joe  can’t  be  all  bad,  espe¬ 
cially  if  it  is  written  by  a  New  York  Yankee  employee 
which  Marazzi  happens  to  be. 

Over  the  years  there  have  been  many  books 
about  Ted  Williams,  and  you  may  wonder  how  anything 
new  could  be  written  about  him.  Ted  Williams  -  The 
Biography  of  an  American  Hero  by  Leigh  Montville 
(Doubleday)  brings  to  us  a  new  look  at  Ted  and  his 
times.  Montville  has  captured  not  only  the  well-known 
Williams  stories  but  has  added  many  new  facts.  You  will 
no  longer  need  those  previous  books,  as  it  is  all  here 
from  the  beginnings  in  San  Diego  to  the  final  days  in 
Florida.  Written  in  the  easy-to-read  Montville  style,  it  is 
hard  to  put  down  once  it  is  started.  We  learn  more 
about  Ted’s  personal  life,  his  love-hate  relationship  with 
the  Boston  fans  and  press,  his  fishing  jaunts,  his  team¬ 
mates,  friends  outside  of  the  Red  Sox  dugout,  his  asso¬ 
ciation  with  the  Jimmy  Fund,  etc.,  etc. 

More  than  400  people  were  interviewed  for  this 
fine  biography.  In  the  years  to  come,  it  surely  will  be  con¬ 
sidered  a  classic.  We  learn  of  Ted’s  devotion  to  the  game 
and  of  his  character  flaws,  something  not  often  touched 
upon  previously.  While  there  are  unflattering  offerings, 
the  author  lets  the  reader  form  his  own  judgments. 

Telling  the  Williams  story  as  it  was,  the  good  and 
the  bad  from  the  beginning  to  the  end  makes  it  well 
worth  reading  and  adding  to  any  library.  ■ 
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Mapr  League  Baseball  trademarks  and  copyrights  are  used  with  permission  of  Major  League  Baseball  Properties,  Inc.  Visit  the  official  web  site  at  MLB.com 


For  the  past  50  years 
New  Era’s  59FIFTY  has  set 
standards  in  shape,  look, 
and  fit  that  all  other  caps 
must  follow. 

Since  1920,  the  only  cap 
allowed  on  the  field  of  play 
by  Major  League  BasebalP. 


New  Era  Cap  Company 
59fiftyat50.com 


Shop  for  New  Era  caps  at 
the  merchandise  kiosks 
at  Fenway  Park. 


PROFILES:  RED  SOX  PARTNERS 


This  is  the  fifth  in  a  series  of  profiles  on  partners  in  the  Red  Sox  ownership  group. 


TED  ALFOND 


Ted  Alfond  believes  the  Red  Sox  are  more  than  just  a  baseball 
team.  He  considers  the  squad  to  be  a  part  of  a  region. ..and  a  sea¬ 
son. 

“The  sights  and  sounds  of  Red  Sox  baseball  constitute  the  New 
England  summer,”  says  the  father  of  three  and  grandfather  of  seven. 
“The  Red  Sox  are  how  I  visualize  New  England  in  the  summertime. 

It’s  a  New  England  activity.  It’s  a  New  England  tradition  -  if  it’s  going 
to  the  park  or  just  listening  to  the  game.” 

Alfond  summered  in  Belgrade  Lakes,  ME  while  growing  up,  often 
listening  to  games  on  the  radio.  The  tables  sure  have  turned  since 
then,  as  the  Alfond  family  became  a  partner  of  the  Sox  nearly  30 
years  ago,  though  Ted  says  the  passion  is  no  different. 

“Whether  you’re  an  owner  or  a  fan  you  react  the  same  way,”  he 
says.  “(Last  year)  hurt  mostly  because  it  was  the  Yankees.  Like  every¬ 
one,  I  was  disappointed.  But  I  went  into  this  season  with  a  lot  of  opti¬ 
mism.  I  still  have  the  optimism.  It’s  a  long  year.  It’s  like  a  marathon, 
so  there’s  a  lot  that  can  happen. 

“Based  on  the  management  of  this  group  I  know  that  we’re  going 
to  win,  it’s  just  a  matter  of  when.  I  believe  in  luck,  but  you  have  to 
encourage  luck,  and  by  having  good  business  people  at  the  helm,  it 
encourages  the  luck.” 

Alfond  attended  Rollins  College  in  Winter  Park,  FL,  where  he  met 
his  wife  Barbara.  He  returned  to  New  England  to  work  for  the  family 
business,  Dexter  Shoe  Company,  heading  the  sales  and  marketing 
efforts  until  his  retirement  five  years  ago. 

Alfond,  who  along  with  Barbara  is  involved  with  the  Museum  of 
Fine  Arts,  Boston,  is  on  the  boards  at  Historic  New  England,  The 
Concord  Museum,  Rollins  College  and  Kents  Hill  School,  the  prep 
school  in  Maine  that  he  attended. 

Compiled  by  Mark  Rogoff 


JIM  LESSERSOHN 


While  growing  up  in  northern  New  Jersey,  Jim  Lessersohn  knew 
two  things  were  really  important  to  him,  two  things  that  he  could 
imagine  choosing  for  a  career:  newspapers  and  baseball. 

“I  chose  newspapers,”  he  says.  “And  somehow  by  the  workings 
of  fate,  I  managed  to  end  up  getting  both.  I  think  that’s  an  almost 
impossible  combination  to  have  attempted.  For  it  to  have  worked 
out  that  way  by  itself,  I  consider  myself  pretty  darn  lucky.” 

Lessersohn  is  the  vice  president,  finance  and  corporate  devel¬ 
opment  for  The  New  York  Times  Company,  as  well  as  a  partner  of 
the  Boston  Red  Sox. 

Lessersohn  joins  president  and  CEO  Russ  Lewis  as  the  repre¬ 
sentatives  of  the  Times  Company.  The  1977  Harvard  graduate 
began  his  newspaper  career  in  1978  as  an  intern  in  marketing 
research  at  The  Boston  Globe,  a  strategic  partner  of  the  Red  Sox 
which  is  now  owned  by  The  Times  Company. 

Lessersohn,  who  lives  in  Oradell,  NJ  with  his  wife  Louise,  joined 
the  New  York  Times  Company  in  1987  as  a  project  manager  in 
strategic  planning.  He  assumed  his  current  role  in  November  2001. 

The  father  of  two  often  attended  Sox  games  at  Fenway  Park 
during  his  days  at  Harvard,  where  he  also  earned  an  M.B.A.  from  its 
business  school. 

“We  used  to  be  able  to  go  and  pay  a  dollar  to  sit  in  the 
bleachers,”  he  recalls.  “It’s  interesting.  I  grew  up  in  the  New  York 
area,  but  I  was  always  encouraged  not  to  root  for  the  Yankees 
because  supporting  a  team  that  always  won  was  no  kind  of  accom¬ 
plishment.  So  I  started  rooting  for  the  Red  Sox  during  the 
‘Impossible  Dream’  year  when  I  was  12  years  old.” 

The  dream  of  winning  the  World  Series  lives  on  for  Lessersohn, 
who  says,  “Some  day  we’ll  be  able  to  wear  our  Red  Sox  parapher¬ 
nalia  in  New  York  as  winners  -  not  just  as  the  ones  who  gave  a 
great  effort,  but  didn’t  quite  make  it.” 
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HEAR  THE  CROWD  ROAR? 


IT’S  FOR  HUGE  PORTIONS  OF 
GREAT  FOOD  AT  TERRIFIC  PRICES 


MASSACHUSETTS 

Andover 

Ashland 

Auburn 

Billerica 

Braintree 

Bridgewater 

Cambridge 

Canton 

Centerville 

Charlestown 

Danvers 

Easton 

E.  Longmeadow 

Fairhaven 

Fall  River 

Falmouth 

Fitchburg 

Foxboro 

Haverhill 

Hingham 

Hudson 

Lowell 


Lynnfield 
Mash  pee 
Milford 

North  Andover 

N.  Attleboro 

N.  Dartmouth 

Pittsfield 

Pembroke 

Plymouth  -  May  2004 

Quincy 

Revere 

Rockland 

Salem 

Saugus 

Seekonk 

Somerville 

Springfield 

Stoneham 

Taunton 

Tewksbury 

Walpole 

Waltham 

Wareham 


W.  Concord 

W.  Yarmouth 

Westford 

Weymouth 

Wilmington 

Woburn 

Worcester 

NEW  HAMPSHIRE 

Concord 

Hooksett 

Keene 

Londonderry 

Manchester 

Nashua 

N.  Conway 

Portsmouth 

Salem 

Seabrook 

Tilton 

W.  Lebanon 


MAINE 

Auburn 

Augusta 

Bangor 

Biddeford 

Topsham 

CONNECTICUT 

Avon 

Bristol 

Cromwell 

Glastonbury 

Newington 

Orange 

Stratford 

Vernon 

Wallingford 

Waterbury 


RHODE  ISLAND 

Cranston 

Newport 

Warwick 

VERMONT 

Rutland 
Wi  I  listen 

NEW  YORK 

Colonie 


The  Official  Family  Restaurant 
of  the  Boston  Red  Sox 


You'll  Always  Come  Back  For  More 


SM 


www.99restaurants.com 


2004  RED  SOX  BROADCASTERS 

RED  SOX  RADIO  NETWORK 


Joe  Castiglione 


Jerry  Trupiano 


The  Red  Sox  Radio  Network  will  carry  every  game  with  Joe 
Castiglione  and  Jerry  Trupiano  handling  the  play-by-play.  Sports 
Radio  850  WEEI-AM  in  Boston  is  the  50,000-watt  flagship  station  for 
a  network  of  60  stations  throughout  the  New  England  area. 

Castiglione  is  in  his  22nd  season  on  Red  Sox  radio.  He  had  previ¬ 
ously  covered  the  Cleveland  Indians  on  TV  in  1979  and  on  cable  in  1982.  He  also  broadcast  the 
Milwaukee  Brewers  on  cable  in  1981.  The  Hamden,  Conn,  native  has  announced  the  Cleveland 
Cavaliers  (NBA)  on  cable,  and  he  did  college  basketball  on  New  England  Sports  Network  for  six  win¬ 
ters.  Joe  has  also  taught  a  broadcast  journalism  course  at  Northeastern  University  for  several  years. 

Joining  Castiglione  for  his  12th  year  on  Red  Sox  radio  is  St.  Louis  native,  Jerry  Trupiano. 
Trupiano  is  a  graduate  of  St.  Louis  University,  where  he  began  his  busy  broadcasting  career  as  a 
disc  jockey  on  the  college  radio  station.  Since  then,  Jerry  has  had  an  impressive  list  of  broadcasting 
duties.  He  has  covered  boxing  events,  the  Houston  Aeros  of  the  World  Hockey  Association  (1974), 
the  Houston  Rockets  (1978-80),  Southwest  Conference  Football  (1978-88)  and  the  Houston  Oilers 
(1980-89).  He  also  hosted  a  talk  show  for  14  years  in  Houston.  Jerry’s  baseball  broadcasting  expe¬ 
rience  includes  play-by-play  for  the  Houston  Astros  (1985-86)  and  the  Montreal  Expos  (1989-90) 
as  well  as  three  games  on  CBS  Radio  Game  of  the  Week  in  1991. 


weei 


850am 


SPORTS  RADIO 


NESN 


Don  Orsillo 


Jerry  Remy 


Sean  McDonough 


NESN  celebrates  its  20th  anniversary  of  covering  Boston  Red  Sox 
baseball  in  2004  with  coverage  of  152  games  for  fans  living 
outside  the  Boston  television  market  and  124  games  for  fans  inside 
the  Boston  area.  UPN38  (24  games)  and  CBS4  (4  games)  team  up 
to  carry  28  games  in  the  Boston  area,  including  all  but  one  Friday  night  contest. 

In  the  broadcast  booth,  Don  Orsillo  and  Jerry  Remy  team  up  for  their  fourth  season  together 
on  NESN,  while  Sean  McDonough  joins  Remy  for  the  UPN38/CBS4  telecasts. 

Remy  is  in  his  17th  year  as  NESN’s  Red  Sox  color  analyst.  A  fan  favorite  and  former  Red  Sox 
second  baseman,  Remy  played  for  10  years  in  the  major  leagues  including  seven  with  the  Red  Sox. 
The  Somerset,  MA,  native  had  his  best  season  with  the  Red  Sox  in  1978  when  he  was  selected  to 
the  American  League  All-Star  team  and  batted  .278,  scored  78  runs  and  stole  30  bases.  Remy  fin¬ 
ished  his  major  league  career  with  208  stolen  bases  and  a  .981  fielding  percentage.  A  knee  injury 
cut  his  career  short  during  spring  training  1986. 

Orsillo  is  in  his  fourth  season  calling  NESN’s  Red  Sox  games.  Orsillo  came  to  NESN  from  the 
Pawtucket  Red  Sox  where  he  had  served  as  the  radio  play-by-play  announcer  since  1996.  The 
Northeastern  University  grad  got  his  start  as  an  intern  in  the  Red  Sox  radio  booth  and  worked  his 
way  up  through  the  minor  leagues  as  a  play-by-play  announcer  for  the  Pittsfield  Mets  of  the  New 
York-Penn  League  (1991-92)  and  the  Binghamton  Mets  of  the  Eastern  League  (1993-95)  before 
joining  the  PawSox.  Orsillo  was  born  in  Melrose,  MA  and  grew  up  in  Madison,  NH. 

This  is  McDonough’s  17th  season  announcing  games  for  the  Red  Sox.  The  Boston  native  has 
also  provided  play-by-play  for  hundreds  of  nationally  televised  baseball  games  including  the  All-Star 
Game,  League  Championships  and  the  World  Series.  The  versatile  and  nationally  respected 
announcer’s  resume  includes  play-by-play  jobs  at  CBS,  ABC  and  ESPN  covering  the  NFL,  NHL,  men’s 
and  women’s  college  basketball,  golf,  tennis  and  the  Olympics. 

NESN  has  expanded  its  pre-game  coverage  in  2004  to  a  full  hour  with  Olympia  Sports  Presents 
The  Boston  Globe  Pre-Game  Report.  The  show  once  again  features  The  Boston  Globe's  award-winning 
writers  delivering  game-day  analyses,  commentaries  and  news  and  notes  from  the  world  of  sports. 

The  expanded  program  will  also  feature  in-depth  player  profiles,  minor  league  reports,  exclusive  inter¬ 
views  with  Red  Sox  executives,  a  season-long  look  at  20  years  of  Red  Sox  baseball  on  NESN  and  a 
special  assortment  of  features  highlighting  Red  Sox  players  on  and  off  the  field. 

After  the  last  inning,  the  action  is  just  beginning  with  NESN’s  popular  Red  Sox  post-game  show 
W.B.  Mason  Extra  Innings,  followed  by  Granite  City  Electric  Extra  Innings  Extra,  a  second  half-hour  of 
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Revolutionary  way  to 
remove  the  white  stuff. 
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NEW  Toro 
Power  Max" 

Snowthrower 

with  amazing 

Quick  Stick™ 
chute  control. 


•  Easily  places 
snow  with  one 
simple  control 

•  Auger  system 
provides  superior 
snowthrowing 
and  reduces 
clogging 

•  7,  8,  10  and 

1 1  HP  engines 
available 

•  Electric  start 
standard 

•  Maneuvers  and 
turns  smoothly 


Don’t  get  caught  this  year.  Reserve  your  Toro®  Power  Max  "  Snowthrower  now. 

For  more  information,  contact  your  local  dealer  or  visit  us  at  www.toro.com. 


turf  products 
corporation 

157  Moody  Road 
Enfield,  Connecticut  06083 

800-243-4355 

The  Exclusive  New  England  Toro  Distributor 


Toro  is  proud  to  be  the  official 
turf  care  equipment  provider 
to  the  Boston  Red  Sox. 


Count  on  it. 


2004  RED  SOX  BROADCASTERS 


Tom  Caron 


Dennis  Eckersley 


Bob  Tewksbury 


Jim  Rice 


Sam  Horn 


post-game  coverage  that  will  provide  a  look  ahead  to  the  next  game’s  match¬ 
ups.  NESN’s  pre-and  post-game  coverage  features  an  all-star  cast  of  analysts 
including  newly  elected  hall  of  famer  Dennis  Eckersley,  legendary  Red  Sox  slug¬ 
ger  Jim  Rice,  former  major  league  pitcher  Bob  Tewksbury  and  former  Red  Sox 
first  baseman  Sam  Horn. 

Tom  Caron  is  NESN’s  Boston  Red  Sox  field  reporter  for  his  fourth  season. 
Caron  delivers  pre-  and  post-game  interviews  with  Red  Sox  players,  coaches 
and  management.  Once  again  Caron  will  be  in  the  stands  during  the  game  to 
interview  Red  Sox  fans  and  celebrities.  The  Lewiston,  ME,  native  also  serves  as 


studio  host  for  NESN’s  pre-  and  post-game  Bruins  coverage  and  as  play-by-play 
announcer  for  NESN’s  Hockey  East  coverage. 

NESN’s  Red  Sox  week-in-review  program  Granite  City  Electric  Red  Sox 
Rewind  also  returns  in  2004.  The  half-hour  program  provides  an  in-depth  look 
back  at  the  week  that  was,  including  the  best  highlights  from  the  past  week. 

Two-hour  Sox  in  Two  rebroadcasts  of  each  Red  Sox  game  are  once  again 
available  by  NESN  for  its  viewers  for  all  125  NESN  exclusive  games.  Generally, 
Sunday  through  Thursday  games  are  rebroadcast  twice  -  once  at  midnight  and 
once  at  noon  the  following  day.  Saturday  games  are  rebroadcast  once  at  midnight. 


RED  SOX  SPANISH  RADIO  NETWORK 


J.P.  Villaman 


Uri  Berenguer 


Bill  Kulik 


Entering  its  fourth  year,  the  Spanish  Beisbol 
Network  broadcasts  every  game  of  the  Red  Sox 
season  in  Spanish  to  seven  affiliates  -including  flag¬ 
ship  WROL  950  AM  -  reaching  Massachusetts,  New  Hampshire,  Rhode 
Island  and  Connecticut.  J.R  Villaman  and  Uri  Berenguer  are  in  their  sec¬ 
ond  season  together  and  are  joined  by  Spanish  Beisbol  Network  president 
Bill  Kulik  who  is  providing  some  of  the  play-by-play  action  in  2004. 
Villaman  is  in  his  ninth  season  on  Red  Sox  Spanish  Radio.  The  Dominican 
native  started  in  radio  covering  baseball  and  basketball  in  Santo  Domingo 
over  28  years  ago. 

Berenguer  is  a  former  Jimmy  Fund  Patient  who  battled  cancer  for  16 
years,  and  last  year  saw  his  life-long  dream  of  providing  play-by-play  for 
SBN  come  true.  Kulik  is  also  El  Mundo  Newspapers  lead  sports  reporter 
and  has  covered  every  World  Series  for  the  paper  since  1993. 


2004  RED  SOX  RADIO  NETWORK 


MASSACHUSETTS 


Boston 

WEEI  (flagship) 

850  AM 

Fall  River 

WSAR 

1480  AM 

Fitchburg 

WEIM 

1280  AM 

Gardner 

WGAW 

1340  AM 

Greenfield 

WHMQ 

1240  AM 

Milford 

WMRC 

1490  AM 

New  Bedford 

WBSM 

1420  AM 

North  Adams 

WNAW 

1230  AM 

Northampton 

WHMP 

1400  AM 

Pittsfield 

WBEC 

1420  AM 

Springfield 

WHYN 

560  AM 

Taunton 

WPEP 

1570  AM 

Worcester 

WIAG 

580  AM 

West  Yarmouth 

WXIK 

95.1  FM 

CONNECTICUT 

Greenwich 

WGCH 

1490  AM 

Hartford 

WTIC 

1080  AM 

New  London 

WSUB 

980  AM 

Putnam 

WINY 

1350  AM 

Willimantic 

WILI 

1400  AM 

MAINE 

Augusta 

WFAU 

1280  AM 

Bangor 

WZON 

620  AM 

Biddeford 

WIDE 

1400  AM 

Calais 

WQDY 

1230  AM 

Calais 

WALZ 

93.5  FM 

Camden 

WCME 

96.7  FM 

Dover/ Foxcroft 

WDME 

103.1  FM 

Ellsworth 

WDEA 

1370  AM 

Fairfield 

WCTB 

93.5  FM 

Farmington 

WKTJ 

99.3  FM 

Houlton 

WHOU 

100.1  FM 

Madison 

WIGY 

97.5  FM 

Norway 

WTBM 

100.7  FM 

Norway/Mexico 

WOXO 

92.7  FM 

Portland 

WJAB 

1440  AM 

Rockland 

WRKD 

1450  AM 

Skowhegan 

WSKW 

1160  AM 

Topsham 

WCLZ 

95.5  FM 

NEW  HAMPSHIRE 

Berlin 

WMOU 

1230  AM 

Concord 

WKXL 

1450  AM 

Franklin 

WFTN 

1240  AM 

Hillsboro 

WKXL 

107.1  FM 

Keene 

WZDK 

1290  AM 

Laconia 

WEMJ 

1490  AM 

Lebanon 

WTSL 

1400  AM 

Littleton 

WLTN 

1400  AM 

Manchester 

WGIR 

610  AM 

Nashua 

WSMN 

1590  AM 

New  London 

WNTK 

99.7  FM 

Newport 

WNTK 

1020  AM 

Plymouth 

WPHN 

1300  AM 

Portsmouth 

AM/ 1540  AM 

WGIN/WGIP 

930 

RHODE  ISLAND 

Providence 

WPRO 

630  AM 

VERMONT 

Bennington 

WBTN 

1270  AM 

Brattleboro 

WKVT 

1490  AM 

Burlington 

WJOY 

1230  AM 

Middlebury 

WFAD 

1490  AM 

Newport 

WIKE 

1490  AM 

Rutland 

WSYB 

1380  AM 

St.  Albans 

WWSR 

1420  AM 

St.  Johnsbury 

WSTJ 

1340  AM 

Springfield 

WNBX 

1480  AM 

Waterbury 

WDEV  550  AM/96. 1  FM 

SPANISH  NETWORK 

MASSACHUSETTS 

Lynn 

WROL  (flagship) 

950  AM 

Brockton 

WMSX 

1410  AM 

Lawrence 

WNNW 

800  AM 

Webster 

WGFP 

940  AM 

Worcester 

WORC 

1310  AM 

CONNECTICUT 

Hartford 

WPRX 

1120  AM 

Waterbury 

WFNW 

1380  AM 

RED  SOX  TELEVISION  NETWORK 

In  the  Boston/Manchester  television 
market  games  are  televised  on  NESN,  WBZ 
(CBS4)  and  on  WSBK  (UPN38).  Please 
check  your  local  listings  for  availability  and 
channel  numbers. 

In  the  Providence,  Hartford/New  Haven, 
Springfield/Holyoke,  Burlington/ 
Plattsburgh,  Portland/ Augusta,  Bangor  and 
Presque  Isle  television  markets  games  are 
televised  on  NESN.  Please  check  your 
local  listings  for  availability  and  channel 
numbers. 
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CLASSIC 


VISITING  TEAM  SCORECARD 


It’s  Easy  to  Keep  Score! 

Baseball  shorthand  is  used  by  the  news  media  to  render  every  game  more  enjoy¬ 
able  to  baseball  enthusiasts.  All  players  are  numbered  and  all  plays  recorded  by 
symbols.  For  symbols  and  examples  of  the  system,  see  below. 

CODE  NUMBER  OF  PLAYERS  AS  FOLLOWS 

Pitcher . 1  Second  Baseman  ...  .4  Left  Fielder  . 7 

Catcher . 2  Third  Baseman . 5  Center  Fielder  . 8 

First  Baseman . 3  Shortstop . .  .6  Right  Fielder  . 9 


Single . 

SUGGESTED  SYMBOLS  FOR  PLAYS 

.  —  Fielder’s  Choice  .  .  .  .FC  Passed  Ball  .  .  .  . 

.  .  .PB 

Double . 

.  = 

Hit  by  Pitcher  . . . 

.  .  .HP 

Balk  . 

.  .  .BK 

Triple . 

.  _ 

Wild  Pitch  . 

.  .  .WP 

Struck  Out . 

.  .  .  .K 

Home  Run . 

.  = 

Stolen  Base  .... 

.  .  .SB 

Base  on  Balls  .  . 

.  .  .BB 

Sacrifice  Bunt . . . 
Reached  Base  on  Error 

.  SAC 
.  .  .  E 

Force  Out . 

.  .  .FO 

FENWAY  PARK  GROUND  RULES 

Foul  poles,  screen  poles  and  screen  on  top  of  left-field  fence  are  outside  of 
playing  field. 

Ball  going  through  scoreboard,  either  on  the  bound  or  fly:  2  Bases. 

Fly  ball  striking  left-center-field  wall  to  right  of  line  behind  flagpole:  Flome  Run. 

Fly  ball  striking  left-center-field  wall  to  left  of  line  behind  flagpole  and  bounding 
into  screen:  2  Bases. 

Fly  ball  striking  wall  or  flagpole  and  bounding  into  bleachers:  Flome  Run. 

Fly  ball  striking  line  or  right  of  same  on  wall  in  right  center:  Flome  Run. 

Fly  ball  striking  wall  left  of  line  and  bounding  into  bullpen:  2  Bases. 

Ball  sticking  in  bullpen  screen  or  bouncing  into  bullpen:  2  Bases. 

Batted  or  thrown  ball  remaining  behind  or  under  canvas  or  in  cylinder:  2  Bases. 

Ball  striking  top  of  scoreboard  in  left  field,  also  ladder  below  top  of  wall  and 
bounding  out  of  the  park:  2  Bases. 

Fair  ball  striking  flashing  in  front  of  the  first  row  of  the  left-field  Green  Monster 
seats  and  rebounding  back  onto  the  field,  or  fair  ball  landing  on  top  of  left-field 
wall,  striking  first-row  flashing  and  rebounding  onto  field:  Home  Run. 
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PROFESSIONAL  BASEBALL  GAME 
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|  Home  Games  All  times  are  Eastern  and  subject  to  change.  *Game  time  2:05  or  8:05  to  be  determined  by  national  broadcast  schedule.  N=NESN  U=UPN  38  W=WBZ  4  F=FOX  E=ESPN 

**Makeup  games.  Call  877-REDS0X9  or  visit  redsox.com  for  more  information. 
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Official  Printer  for  The  Boston  Red  Sox 


781-396-1970  •  www. 
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@);  Stop  by  The  Cambridge  SoundWorks  Viewing  Center 
on  the  Concourse  between  Gates  A  and  D 

|);  ENTER  TO  WIN f  the  ultimate  home  theater  system  - 
A  $10,000  value  -  presented  to  the  winner  by  a 
Red  Sox  personality! 

§)  Plus  -  Pick  up  Your  FREE  GIFT  (While  Supplies  Last) 


SAVE  10%! 

ALL  GAME  TIMES  J 

Red  Sox  Nation! 

Bring  Your  Ticket  Stub 
to  any  Cambridge 
SoundWorks  Store 
and  Get  10%  Off 
Your  Next  Purchase!* 

ADMIT  ONE  THIS  GAME  ONLY  •  SUBJECT  TO  CONDITIONS  ON  BACK 

^N0  SMOKING «  NO  BAGS «  SEE  BACK  Of  TICKET  ^ 


Cambridge 

SoundWorks 


ACREATIVE  Company 


NEW!  Braintree  •  Burlington  •  Cambridge  •  Framingham  •  Hanover  •  Hyannis  •  Marlborough  •  Needham  •  N.Attleboro  •  N. Reading 
Peabody  •  Saugus  •  West  Newton  •  Manchester  NH  •  Nashua  NH  (2)  •  Salem  NH  •  South  Portland  ME  •  1-800-FOR-HIFI 

www.cambridgesoundworks.com 

©2004  Cambridge  SoundWorks,  Inc.  'Excludes  MegaTheater,  SoundWorks  Radio/Radio  CD,  Sale,  Open-Box  and  Clearance  items.  Cannot  be  combined  with  any  other  offer.  Limit  one  ticket  stub  discount  per 
customer.  Offer  expires.  1/1/05.  tWinner  will  be  selected  by  September  1st,  2004.  No  Purchase  necessary.  You  must  be  18  or  older  to  enter.  Not  responsible  for  typographical  errors. 


the  talk. 

There  are  many  places  you  can  buy 
a  diamond.  There  are  tar  fewer  places 
you  can  get  a  superlative  education 
in  diamonds.  Come  to  Shreve’s  and 
we’ll  present  you  with  a  fabulous 
array  from  our  exclusive  Mas  ter  Cut™ 
and  AstralCut™  collections.  Each  with 
diamonds  of  uncompromising  color, 
cut  and  clarity.  We’ll  also  show  you 
the  latest  fashions  in  diamond  design 
including  our  MasterCut  Square, 
a  dazzling  new  interpretation  of  the 
emerald  cut.  After  our  talk,  you’ll 
know  why  so  many  generations  of 
Bostonians  have  come  to  Shreve’s  to 
acquire  diamonds.  Shreve’s  exclusive 
diamond  collections  are  priced 
from  $2,500  to  $2  50,000. 


SHREVECRUMP  &L0W 


Boston  ♦  617-267-9100 
The  Mall  at  Chestnut  Hill  ♦  617-965-2700 


Official  Jeweler 
and  Timekeeper  of 
the  Boston  Red  Sox 


RED  SOX  IN  THE  COMMUNITY  AND  SPECIAL  EVENTS 


Red  Sox  Play  Their  Part  in  Raising  Funds  for  the  Dominican 
Relief  Effort 

Spurred  on  by  the  efforts  of  Pedro  Martinez,  David  Ortiz  and  Manny  Ramirez  to 
assist  the  victims  of  the  deadly  floods  in  the  Dominican  Republic  and  Haiti,  Red 
Sox  players,  fans,  ownership  and  local  sponsors  united  to  pitch  in  and  help  this 
special  cause.  A  press  conference  was  held  at  Fenway  Park  on  June  27  to 
announce  that  a  total  of  $200,000  was  raised,  and  that  tally  also  included  a  per¬ 
sonal  donation  from  Red  Sox  principal  owner  John  Henry  as  well  as  contributions 
from  the  Red  Sox  Foundation  and  Bank  of  America.  Red  Sox  corporate  partner 
Majestic  offered  to  donate  t-shirts  and  shorts.  Photo  by  Cindy  Loo. 


Marie  Hooper  Strain,  90  years  young,  and  the  daughter  of  former  Red  Sox  and  Hall  of 
Famer  Harry  Hooper  (1909-20),  paid  a  visit  to  Boston  recently  and  took  in  the  June  12 
Red  Sox-Dodgers  game  at  Fenway  Park.  Mrs.  Hooper  Strain,  who  traveled  from  her  home 
in  Burlingame,  CA,  was  accompanied  by  her  son  and  daughter-in-law,  George  and  Susan 
Williamson.  Photo  by  Julie  Cordeiro. 


YMCA  Appearances 

Stacey  Lucchino,  wife  of  Red  Sox  president  and  CEO  Larry  Lucchino,  and  Wally  the  Green 
Monster  visited  three  branches  of  the  YMCA  in  Boston  on  July  8.  Stacey  and  Wally  dis¬ 
tributed  hats  and  baseballs  and  mingled  with  the  youngsters  in  attendance.  Photo  by 
Cindy  Loo. 


Fathers’  Day  at  Fenway 

On  Fathers’  Day,  June  20,  the  Red  Sox 
hosted  “A  Fathers’  Day  Walk  in  the 
Park,”  presented  by  Fleet  Bank.  Dads 
and  their  families  had  the  opportunity 
to  walk  around  the  warning  track, 
touch  Fenway’s  famed  left-field  wall, 
glimpse  inside  the  manual  score- 
board  and  test  out  the  Monster  seats 
and  new  right-field  roofs  seats.  The 
Red  Sox-Giants  game  from  SBC  Park 
in  San  Francisco  was  shown  on 
Fenway’s  video  board  as  an  added 
treat  and  refreshments  for  sale  were 
provided  by  ARAMARK. 

Photos  by  Cindy  Loo. 


FIFTH  EDITION 


2004  RED  SOX  MAGAZINE 


49 


C.T 


fm 


t  For  information  about  the  rates,  fees,  other  costs,  and  benefits  associated  with  the  use  of  the  WorldPoints  Platinum  Plus  or  Preferred  credit  cards  issued  and  adminis¬ 
tered  by  MBNA  America  Bank;  or  to  apply,  call  toll-free,  or  write  to  MBNA  at  PO.  Box  15728,  Wilmington,  DE  19850.  TTY  users  call  1-866-438-6262. 

▲  To  qualify  for  the  hat  and  jersey  (est.  value:  $49.95):  use  the  account  to  make  any  combination  of  purchase  or  cash  advance  transactions  totaling  at  least  $25  (excludes 
transaction  fees  which  may  apply).  Each  transaction  must  have  a  posting  date  occurring  within  the  same  billing  cycle  which  ends  on  or  before  November  30,  2004.  Allow 
10-12  weeks  for  delivery  of  premiums  after  qualifying.  One  size  fits  most.  Supplies  are  limited.  MBNA  may  substitute  an  item  of  equal  or  greater  value. 

*  Redemption  levels:  25,000  for  air,  5,000  for  cash,  and  2,500  for  merchandise.  Rewards  subject  to  maximum  dollar  value.  Cash  advances,  balance  transfers,  purchases 
of  money  orders  or  other  cash  equivalents,  and  unauthorized/fraudulent  transactions  do  not  earn  points.  Air  rewards  from  AK,  HI,  or  PR  limited  to  mainland  U.S.  unless 
fare  paid  to  U.S.  gateway.  Points  have  no  cash  value,  cannot  be  used  to  pay  any  credit  card  balance,  and  are  valid  for  5  years.  Points  and/or  rewards  may  not  be  com¬ 
bined  with  other  programs.  Online  merchandise  catalog  has  widest  selection;  abridged  catalog  mailed  upon  request.  Cash  reward  check  expires  90  days  after  date  of 
issue.  The  WorldPoints  program  is  managed  in  part  by  the  Carlson  Companies,  Inc.,  including  Carlson  Travel  Group,  Inc.,  an  agency  registered  to  do  business  in  California 
(Reg.  No.  2036509-50);  Ohio  (Reg.  No.  87890286);  Washington  State  (601123777430)  and  other  states,  as  required.  The  cash  rewards  portion  of  the  program  is  man¬ 
aged  by  MBNA.  Additional  terms  apply.  Terms  of  the  program  may  change.  Details  accompany  new  account  materials. 

MBNA  America,  MBNA,  Platinum  Plus,  and  WorldPoints  are  service  marks  of  MBNA  America  Bank,  N.  A.  MasterCard  is  a  federally  registered  serv¬ 
ice  mark  of  MasterCard  International  Inc.,  and  is  used  by  MBNA  pursuant  to  license.  All  other  trademarks  appearing  in  this  advertisement  are  prop¬ 
erty  of  their  respective  owners  and  are  used  with  permission. 

©  2004  MBNA  America  Bank,  N.  A.  BAD-03-04-21 1 1 
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I,  JERSEY! 


Get  your  team  hat  & 
jersey  today! 

(After  you  make  any  combinations 
of  purchase  and/or  cash  advance 
transactions  totaling  at  least  $75)A 


Earn  WorldPoints"  for  Cash, 
Merchandise  &  Travel 

Earn  1  Point  for  every  dollar  in  purchases* 

Redeem  WorldPoints  for  CASH  rewards 

Redeem  for  brand-name  merchandise 

Fly  to  destinations  in  the  U.S.  and  abroad  on 
major  airlines-with  NO  blackout  dates 


'WORLD 
1 P9INTS" 


MBHK 

AMERICA* 


SIB*  UP  TO  THE  Plan  AND  REQUEST  YOURS  TODAY! 

1-866-438-6262 

Please  mention  priority  code  J5WJ  when  calling. 


RED  SOX  IN  THE  COMMUNITY  AND  SPECIAL  EVENTS 


Kudos  to  the  Fenway  Faithful 


On  June  24,  the  Red  Sox  played  in  front 
of  their  100th  straight  home  sellout 
crowd  when  they  took  on  the  Minnesota 
Twins  at  Fenway  Park.  The  streak  began 
on  May  15, 2003  and  is  the  third  longest 
in  major  league  history.  The  Red  Sox  are 
the  only  team  in  Major  League  Baseball 
to  have  sold  out  every  home  game  in  the 
2004  season.  To  celebrate  the  momen¬ 
tous  occasion,  100  fans  were  randomly 
selected  and  escorted  to  the  field  to  form 
the  number  100.  Photo  by  Cindy  Loo. 


Former  Head  Usher  Larry 
Nowell  Retires 

The  Red  Sox  honored  former  Fenway 
Park  head  usher  Larry  Nowell  during  a 
retirement  party  at  Fenway’s  Crown 
Royal  Club  on  July  10.  Larry  had  served 
as  an  usher  for  57  years  and  as  head 
usher  oversaw  a  staff  of  40  along  with 
handling  the  necessary  paperwork  that 
came  with  the  position.  Larry,  seen  here 
with  his  wife,  Mary,  received  a  plaque 
commemorating  his  many  years  of  faith¬ 
ful  service  to  the  fans.  Our  thanks  and 
best  wishes  for  a  happy  retirement  go 
out  to  you  Larry! 


The  Sharon  Timlin  Memorial  5K  Road  Race  To  Cure  ALS 


Mike  and  Dawn  Timlin. 


Red  Sox  pitcher  Mike  Timlin  was  the  honored  guest  at 
the  June  27  Sharon  Timlin  Memorial  5K  Road  Race  to 
Cure  ALS  that  was  sponsored  by  The  Hopkinton  (MA) 
Running  Club.  Mike’s  mother,  Sharon,  lost  her  battle 
with  Amyotrophic  Lateral  Sclerosis  (ALS),  otherwise 
known  as  Lou  Gehrig’s  disease  in  March  2002.  When 
Mike  became  a  member  of  the  Red  Sox,  he  and  his 
wife,  Dawn,  pledged  money  for  each  mound  appear¬ 
ance  Mike  made  in  2003  to  The  Angel  Fund,  an  inde¬ 
pendent  nonprofit  charity  benefiting  ALS  research  at 

Mass.  General  Hospital  in 
Boston.  All  proceeds  from 
the  fun-filled  family  event 
that  consisted  of  a  road 
race  and  walk  and  prizes  for 
the  top  three  male  and 
female  finishers,  benefited 
The  Angel  Fund. 


Photos  by  Jack  Maley. 


™  THE  park 
THANKS: 


Beth  Israel 
Deaconess 
Medical  Ce 


McDonalds 


Red  Sox  Wives  Host  “Picnic  in  the  Park” 
at  Fenway 


Curt  Schilling,  Nomar  Garciaparra,  David  Ortiz  and  Doug 
Mirabelli  were  among  the  Sox  who  signed  autographs  for  the 
fans. 


For  the  second  con¬ 
secutive  year,  Red 
Sox  wives  hosted  a 
“Picnic  in  the  Park” 
event  at  Fenway  Park 
on  June  27.  Guests 
not  only  enjoyed  a 
picnic  on  Fenway’s 
lawn,  but  live  enter¬ 
tainment  and  a  chance  to  meet  members  of  the  Red  Sox. 
A  live  sports  memorabilia  auction  featured 
many  one-of-a-kind  items  including  a 
hunting  trip  with  Mike  Timlin,  a  private 
pitching  lesson  with  Curt  Schilling  and  a 
private  guitar  lesson  with  Bronson  Arroyo. 

Proceeds  will  benefit  the  Red  Sox 
Foundation  and  Jane  Doe  Inc.,  an  organi¬ 
zation  committed  to  ending  domestic  vio¬ 
lence.  Photos  by  Cindy  Loo. 
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INTERSTATE  BRANDS  CORPORATION 


Bakers  of 


n  cheater,  background  music 
and  special  effects  are  major  fac¬ 
tors  in  evoking  emotion  and 
drama  for  any  major  produc¬ 
tion.  The  theater  of  baseball  is 
no  different.  As  fans  enter 
Fenway  Park,  the  music,  the  PA 
announcer  and  the  center-field 
scoreboard’s  player  stats,  videos  and  trivia  fur¬ 
ther  enhance  the  ballpark  experience  as  the 
Red  Sox  players  take  to  the  field  for  their  next 
(and  hopefully  winning)  performance.  High 
above  Fenway  Park’s  dirt  and  grass  stage 
behind  home  plate  is  the  control  room  which 
operates  everything  from  the  left-field  score- 
board  to  the  organ  during  the  game.  If  the  Red 
Sox  players  are  the  heart  of  the  action,  the  con¬ 
trol  room  crew  is  the  brains  of  the  in-game 
experience. 

Walking  into  Fenway  Park’s  control  room 
is  akin  to  walking  into  a  TV  production  stu¬ 
dio.  It  is  a  room  that  seems  out  of  place  in  the 


A  LOOK 
AT 

FENWAY 

PARK'S 

CONTROL 

ROOM 

By  Rod  Oreste 


oldest  ballpark  in  the  country.  Television 
monitors,  computers  and  various  gizmos  and 
gadgets  line  the  walls  upon  entering.  Control 
room  operations  encompass  the  public 
address  announcer,  music,  stats,  hitter  and 
pitcher  boards,  in-game  highlights,  instant 
replay,  MLB  highlights  and  the  center-field 
scoreboard.  Once  the  gates  open  and  fans 
begin  to  settle  into  their  seats,  the  control 
room  comes  to  life  broadcasting  pre-game 
videos  and  music  throughout  the  park.  All 
pre-game  on-field  activities,  scoreboard  mes¬ 
sages,  announcements,  in-game  videos  and 
statistics  may  seem  to  be  minor  details  to  the 
average  fan  but  take  a  great  amount  of  prepa¬ 
ration,  sometimes  weeks,  before  the  game. 

As  game  time  approaches,  the  anticipa¬ 
tion  and  excitement  builds,  then  PA  announc¬ 
er  Carl  Beane  welcomes  all  Red  Sox  fans  to 
Fenway’s  hallowed  grounds  and  announces 
the  pre-game  festivities  to  the  roar  of  the 
crowd.  The  public  address  announcer  has  the 


Some  of  Fenway  Park's  control  room  staff  in  their  room  with  no  view. 


Technical  director  Sarah  Logan  at  her  control  post. 
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^xinner  and  a  movie  is  for  amateurs. 


Take  a  few  days  off  this  week  and  experience  the  East  Coast's  premier  getaway  destination.  Enjoy  our  luxury  hotel, 
pool,  sun  terrace  and  spa,  spectacular  gaming,  gourmet  restaurants,  unique  shops  and  unparalleled  entertainment. 
For  more  information  or  for  hotel  reservations,  call  1 .888.777.7922  or  visit  mohegansun.com. 


COME  PLAY™ 


FeTTwaY 


Manager  of  scoreboard  and  video  production  Danny  Kischel  conferring  with  public  address  announcer  Carl  Beane. 


production  assistants  keeping  stats  and 
Carolyn  Hall  operating  the  center-field  text 
board. 

What  fans  cannot  see  is  another  group 
operating  the  video  board  in  the  studio  room 
behind  them.  This  part  of  the  staff  is  similar 
to  a  regular  TV  show’s  consisting  of  a  techni¬ 
cal  director  to  call  out  all  scoreboard  shots,  a 
tape  operator  to  cue  replays  and  videos,  a  clips 
operator  for  player  headshots,  instant  replay 
operator,  computer  graphics  operator,  four 
camera  operators,  three  manual  operators  and 
several  production  assistants.  In  addition  to 
providing  information  to  fans  at  the  game, 
they  supply  radio  and  television  announcers 
with  in-game  fodder  for  their  viewers  and  lis¬ 
teners  at  home  since  announcers  can  easily 
check  out  the  scoreboard  for  up-to-the- 
minute  stats  and  scores  around  the  league. 

Technical  director  Sarah  Logan  is  in  con¬ 
stant  contact  with  cameramen  to  find  fan 


Some  of  the  more  obvious  control  room  staffers  busy  at  their  respective  in-game  duties. 


most  visible  control  room  job  but  the  lifeline 
of  the  operation  is  control  room  manager 
Danny  Kischel’s  team  of  approximately  20 
employees,  mostly  college  students  and  recent 
graduates,  who  oversee  the  brunt  of  the 
sounds  and  electronic  effects  during  the 
game.  Pre-game  and  in-game  entertainment  is 
run  with  militaristic  precision.  The  staff  pro¬ 
duces  videos  for  between  innings  that  must  be 
exactly  one  and  a  half  minutes,  two  minutes 
and  twenty  seconds,  or  two  minutes  and  twen¬ 
ty-five  seconds  depending  on  what  television 
station  is  broadcasting  the  game.  The  Red  Sox 
control  room  staff  is  arguably  the  youngest 
scoreboard  operations  team  in  Major  League 
Baseball.  Under  the  guidance  of  executive  vice 


president  of  public 
affairs  Charles  Stein¬ 
berg  and  director 
of  advertising,  televi¬ 
sion  and  video  pro¬ 
duction  Tom  Catlin, 
they  have  become 

industry  all-stars. 

“We  put  on  a  live  TV  show  8 1  days  a  year,” 
says  Kischel,  who  oversees  the  complete  oper¬ 
ation.  From  the  stands,  fans  can  look  up 
behind  home  plate  and  see  part  of  the  control 
room  staff  at  work.  They  are  the  group  of 
people  sitting  in  the  first  two  windows  on  the 
far  left.  From  left  to  right  in  the  front  row, 
fans  can  pick  out  Mike  Gaffney  and  John 
Carter  (usually  standing  behind  him)  who 
operate  the  Fleet  Hitter  and  Pitcher  Boards; 
Darren  Gorden  keeping  track  of  the  type  of 
pitch  and  pitch  count  for  the  same  board; 
public  address  announcer  Beane,  Kischel,  and 
Fenway’s  DJ  Meghan  Kaiser.  In  the  row 
behind  them,  fans  can  make  out  one  of  the 


shots  and  monitors  every  camera  in  Fenway 
for  player  shots  around  the  park.  Her  main 
responsibility  is  to  cue  everything  that 
appears  on  the  center-field  scoreboard.  With 
hundreds  of  split-second  decisions  to  make, 
she  makes  more  decisions  during  a  game  than 
Red  Sox  manager  Terry  Francona.  Since  there 
are  no  windows  here,  this  group  hardly  sees  a 
live  pitch  and  watches  every  game  from  over 
35  TV  monitors  that  surround  them.  “I  think 
I’ve  seen  two  live  at-bats  all  season,”  says 
Logan.  But  this  fact  doesn’t  make  the  game 
any  less  exciting  for  them.  They  are  fully 
involved  with  the  game  and  transfer  their 
enthusiasm  to  the  fans  and  players  through 
their  various  videos,  replays  and  entertain¬ 
ment.  The  cameras  allow  them  to  see  fan  and 
player  reaction  to  everything  they  do.  When 
fans  or  players  take  notice  of  their  work,  it  is  a 
great  source  of  pride  for  them.  “There  was  a 
game  against  the  Minnesota  Twins  where 
NESN  put  a  microphone  on  Mike  Timlin  for 
their  Sounds  of  the  Game  feature,”  recalls 


“We  put  on  a  live  TV 
show  81  days  a  year.” 

-Danny  Kischel 
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WE  PUT  THE  RED 
BACK  IN  THE  SOX. 


ALL  30  CLUBS.  ALL  AUTHENTIC. 


majestic 


Producer/ editor  Dave  Luca  updating  scores  and  providing  highlights. 


Producer/ editor  Paul  Hawkins  working  on  out-of-town  highlights. 


Logan.  “In  between  one  of  the  innings,  we 
played  a  music  video  we  put  together  on  Dom 
DiMaggio.  Timlin  was  sitting  in  the  bullpen 
and  recognized  the  music.  He  said  to  one  of 
his  teammates  ‘Dom  DiMaggio’  and  pointed 
to  the  board.  Stuff  like  that  is  always  cool 
because  they’re  watching  your  work.” 

Control  Room  staffer  Dave  Luca  has  fond 
memories  of  the  2003  Little  League  World 
Series,  “Last  year,  when  Saugus  was  in  the 
Little  League  World  Series,  we  updated  the 
scores  on  the  manual  scoreboard  and  showed 
the  highlights  in  centerfield.  Every  time  we 
showed  Saugus  taking  the  lead  in  the  game, 
the  fans  and  players  went  crazy.”  They  also 
notice  certain  player  quirks  that  most  people 
may  not.  For  example,  Red  Sox  slugger  Manny 
Ramirez  likes  to  look  at  the  center-field  score- 
board  camera  every  time  he  walks  to  the  plate. 
What  drives  the  staff  of  the  control  room 


is  their  love  for  baseball.  During  the  game, 
they  debate  the  merits  of  the  latest  trade 
rumors  or  who  is  about  to  hit  a  home  run.  An 
entertaining  guessing  game  that  they  engage 
in  is  predicting  what  Mark  Bellhorn  will  do 
every  at-bat.  As  the  Red  Sox  second  baseman 
approaches  the  plate,  their  headsets  receive  a 
flurry  of  calls  from  the  whole  staff,  from 
Kischel  to  the  outfield  camera  positions. 
“Home  run  to  left,”  “Double  to  center,” 
“Walk,”  and  so  on  ring  out  through  the  con¬ 
trol  room.  The  prize?  Just  bragging  rights. 
Like  the  players,  they  work  all  81  home  games 
a  season  and  can  also  be  just  as  superstitious. 

“Any  time  someone  mentions  time  of 
game  or  weather  in  here,  it  never  fails  to  make 
the  game  longer,”  says  Logan.  Luca  seems  to  be 
the  leading  culprit  in  this  arena.  First  and  fore¬ 
most,  they  are  fans  of  the  game.  They  know 
baseball  and  they  know  how  to  have  fun. 


Every  Red  Sox  game  should  be  a  good 
experience  for  Red  Sox  fans  at  Fenway  Park. 
They  foster  this  philosophy  through  crowd 
shots,  scoreboard  messages,  music  and  videos. 
Fans  may  immediately  think  of  baseball  when 
they  here  the  crack  of  the  bat  or  the  smell  of 
sausages  and  peanuts.  Here  in  Boston,  Red 
Sox  fans  outside  of  Fenway  Park  recognize 
that  the  hometown  team  is  getting  ready  to 
take  the  field  when  Dan  Fogerty’s 
“Centerfield”  begins  to  play,  or  the  Sox  have 
won  another  one  when  Fenway’s  loudspeakers 
are  blaring  “Dirty  Water”  by  the  Standells.  All 
in  all,  the  control  room  plays  an  integral  role 
in  creating  memories  at  the  ballpark  through 
sight  and  sound  all  while  keeping  old  time 
baseball  the  focus  at  Fenway  Park.  ■ 

Photos  by  Julie  Cordeiro 
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Most  Convenient  Stops 
to  Fenway  Park 

Fenway  (Green  Line) 
Kenmore  (Green  Line) 


Stations  with  large 
parking  facilities: 


Green  Line:  Riverside 
(925  spaces) 


Orange  Line:  Wellington 
(1,316  spaces) 


Red  Line:  Alewife 
(2,595  spaces) 


Blue  Line:  Wonderland 
(1,257  spaces) 


FREE  Red  Sox  Shuttle 

Ride  the  MBTA  to  Ruggles  Station, 
then  board  the  FREE  Red  Sox  Shuttle, 
presented  by  Ford,  operated  by 
Paul  Revere,  straight  to  Fenway  Park. 
The  Red  Sox  Shuttle  operates  2  hours 
before  game  time  until  one  hour  after 
the  game.  For  more  information,  visit 
www.mbta.com. 


bestwaytofenway 


For  more  information:  www.mbta.com  (617)  222-3200 
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"Red  Sox  Train"  Commuter 
Rail  service  stops  at  Yawkey 
Station  from  the  Framingham 
and  Attleboro  Lines. 

T  Bus  Routes  stopping 
close  to  Fenway  Park: 

8,  47,  55,  57,  60,  65  &  CT2 

Hearing  Impaired  TTY 
617-222-5146 


NATIONAL  ALLIANCE 
FOR  AUTISM  RESEARCH 


Autism  in  its 


Many  Guises 


When  he  walks  through  the  gate  at  Fenway 
Park,  every  day  presents  a  new  set  of  chal¬ 
lenges  for  Larry  Cancro,  senior  vice  president 
of  Fenway  Affairs  for  the  Red  Sox  —  the  man  who  played 
a  key  role  in  bringing  Bruce  Springsteen  to  Fenway  last 
summer  and  Jimmy  Buffet  next  month.  Regularly 
spending  long  days  at  work,  especially  during  baseball 
season,  it  would  seem  there  was  little  time  left  for  other 
responsibilities. 

But  Cancro  makes  time.  To  serve  on  the  Board  of 
Directors  of  the  New  England  Chapter  of  the  National 
Alliance  for  Autism  Research  (NAAR);  the  Advisory 
Board  of  the  Greater  Boston  Arc  (GBArc),  a  non-profit 
organization  that  supports  adults  and  children  with 
developmental  disabilities  and  their  families;  and  the 
Board  of  Directors  at  Melmark  New  England  in 
Woburn,  a  private,  not-for-profit,  community-based 
organization  dedicated  to  serving  children  and  adoles¬ 
cents  within  the  autism  spectrum  disorders.  Cancro’s 
daughter,  Lisa,  who  has  autism,  is  a  student  at 
Melmark. 

Through  these  affiliations,  Cancro  has  learned  a 
lot  about  the  wide  range  of  needs  and  disabilities  of 
children  within  the  autism  spectrum.  “I  thought  that 
many  of  the  children  would  be  like  my  Lisa,  but  I  was 
amazed  to  see  the  great  variation  in  the  disorder,”  he 
says.  “I  have  met  some  students  who  may  go  on  to  col¬ 
lege  and  many  others  who  have  no  communication 
system. 

“As  I  spend  more  time  at  Melmark  New  England,  and 
working  with  NAAR,  I  see  the  growing  need  to  ensure  that 
teachers  and  clinicians  receive  training  so  they  can  work 
effectively  across  such  a  wide  range  of  needs;  and  to  ensure 
that  the  scientific  and  medical  community  receives  the 
funding  it  needs  to  get  to  the  root  of  this  disorder  and, 
ultimately,  find  a  cure,”  he  says. 

A  small  sample  of  children  with  autism  who  live 
in  New  England  typifies  what  Cancro  sees  at  Melmark. 

Six-year-old  Hunter  Drelick,  of  Plaistow,  NH  “is  the 
most  adorable  boy  you’d  ever  want  to  meet,”  says  his 
mother,  Kim  Drelick.  “He  has  every  one  of  his  teachers 
and  aides  wrapped  around  his  finger.” 

Hunter  was  diagnosed  with  autism  when  he  was  17 
months  old,  and  began  early  intervention  at  18  months. 
Unlike  many  individuals  with  autism,  who  recoil  from 
physical  contact,  Hunter  “loves  to  be  held  and  cuddled. 
He  doesn’t  speak,  but  makes  some  sounds.  We  think 
he’d  like  to  speak.” 

Hunter  is  in  a  year-round  pre-school  program,  in  a 
special  class  geared  toward  children  with  autism.  And  he 


has  six  hours  of  after-school  tutoring  every  week.  But  life  by  Andrea.  PyenSOn 

at  home  can  still  be  trying. 

“At  first,  we  didn’t  think  [Hunter]  could  hear  us,  or 
respond  to  us  in  any  way,”  Drelick  recalls,  “but  now  he 
responds  to  noises.”  The  downside  is  that  if  it’s  a  noise 
he  doesn’t  like,  “he  tantrums.  Right  now  lawn  mowers 
set  him  off.  For  a  while  it  was  vacuum  cleaners.” 
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Participating  in  ceremonies  to  promote  autism  awareness  before  the  June  11  Red  Sox-Dodgers  game  at  Fenway 
Park  from  left  to  right  are:  Sammi  Robertson  of  North  Attleboro,  MA;  Kim  Karvelas  of  Mansfield,  MA;  Evan 
Williams  of  Plaistow  NH;  his  mom  Kim  Drelick  of  Plaistow  NH;  Martie  Kane  of  Holyoke,  MA;  Lisa  Noke-Kearney  of 
Arlington,  MA;  Red  Sox  senior  vice  president  of  Fenway  affairs  Larry  Cancro  and  Wally  the  Green  Monster. 

Hunter’s  brothers,  Evan,  13  and  Dawson,  4,  help 
out  a  lot.  “Evan  is  awesome  with  him,”  says  Drelick 
proudly.  “If  he  sees  that  my  husband  and  I  are  stressing, 
he  walks  right  in  and  says,  ‘let  me  take  over.  It’s  my  turn.’ 

Dawson,  who  is  not  old  enough  to  help  in  the  same  way, 

“loves  Hunter  and  acts  like  a  big  brother.” 

Demetra  Karvelas  received  a  mild  to  moderate  diag¬ 
nosis  on  the  autism  spectrum  when  she  was  two.  Now 
the  4  1/2-year-old  Mansfield,  MA  resident  is  in  a  full-day 
pre-school  in  the  public  school  system.  She  spends  most 
of  the  day  in  a  self-contained  classroom  with  other  spe¬ 
cial  needs  children,  and  one  period  in  the  regular  class¬ 
room,  for  peer  modeling. 

“I  have  seen  such  progress  with  her  program,” 
enthuses  her  mother,  Kim  Karvelas.  “We  are  so  fortu¬ 
nate.  She  works  with  phenomenal  teachers  and  thera- 
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These  are  the  faces  of  autism. 

Chances  are,  if  you  don't  know  someone  with  autism,  you  will. 

Autism  occurs  in  as  many  as  1  in  every  166  births,  and  recent  studies  suggest  that  more  than 
1  million  Americans  are  living  with  an  autism  spectrum  disorder. 

The  National  Alliance  for  Autism  Research,  NAAR,  is  dedicated  to  raising  money  to  fund 
biomedical  research  to  find  the  causes,  treatments,  preventions,  and  ultimately  a  cure  for  autism 
spectrum  disorders. 


Help  us  by  supporting  NAAR,  and  leave  a  lasting  imprint. 

Contact  us  by  calling  888.627.NAAR, 
or  register  for  the  walk  at  www.autismwalk.org, 
or  email  us  at  newengland@naar.org. 


NATIONAL  ALLIANCE 
FOR  AUTISM  RESEARCH 


Let's  Walk  towards  a  cure! 

September  18,  2004 

Western  New  England  Walk,  Holyoke,  AAA 

September  19,  2004 

Southern  New  England  Walk,  Providence,  R! 

October  3,  2004 

Greater  Boston  Walk,  Brighton,  AAA 

October  10,  2004 

Northern  New  England,  AAanchester,  NH 


NATIONAL  ALLIANCE 
FOR  AUTISM  RESEARCH 


“I  see  the  growing  need  to  ensure  that  teachers  and  clinicians  receive  training  so  they  can  work  effectively  across  such 
a  wide  range  of  needs;  and  to  ensure  that  the  scientific  and  medical  community  receives  the  funding  it  needs  to  get  to 
the  root  of  this  disorder  and ultimately ,  find  a  cure.  ”  —Larry  Cancro 


pists,  and  she  loves  school.” 

Demetra  was  nonverbal  when  she  started 
school,  a  year  and  a  half  ago.  Now  she  is  able  to 
speak.  “Right  now  in  school  they’re  working  on 
getting  her  to  string  more  and  more  words 
together.” 

Like  many  autistic  children,  Demetra  can  be 
aggressive  and  is  prone  to  tantrums.  “It  can  be 
overwhelming,”  her  mother  concedes.  In  the  last 
six  months  or  so,  Demetra  has  begun  to  interact 
with  her  sister,  Alexandra,  who  is  2  1/2. 
Alexandra,  who  usually  initiates  contact  with 
Demetra,  “is  just  starting  to  question  her  sister’s 
behavior.  She’s  just  realizing  that  Demetra  is  dif¬ 
ferent.” 

To  someone  who  is  not  familiar  with 
autism,  4  1/2-year-old  Aidan  Kane’s  disorder 
would  not  be  apparent.  In  fact,  his  five-year-old 
brother,  Devan,  who  is  Aidan’s  regular  playmate, 
has  no  idea  there  is  anything  different  about  his 
brother. 

Diagnosed  at  18  months  with  PDD  NOS, 
Aidan  is  “on  the  higher  end  of  the  [autism]  spec¬ 
trum,”  explains  his  mother,  Martie  Kane  of 
Holyoke,  MA.  “He  is  very  verbal,  very  social,  and 
has  very  little  stimulatory  behavior.  But  he  is  very 
easily  distracted  and  still  struggles  with  speech 
and  communication  issues.  At  one  point  he  was 
very  aggressive.” 

Kane  says  her  family  was  lucky  when  Aidan 
was  first  diagnosed.  “A  cursory  speech  and  lan¬ 
guage  evaluation  at  his  pre-school  sent  up  a  red 
flag.  We  had  an  appointment  with  a  speech 
pathologist  the  next  day,  and  he  was  receiving 
intensive  therapy,  30  hours  per  week,  within  two 
weeks  of  his  diagnosis.” 

Until  he  was  three,  Aidan  attended  the  May 
Institute  in  West  Springfield,  which  provides 
comprehensive  services  to  children  and  adults 
with  autism,  brain  injury,  mental  retardation, 
pervasive  developmental  disorder  (PDD),  and 
behavioral  healthcare  needs.  Now  he  attends  pub¬ 
lic  pre-school  in  Holyoke.  In  the  morning,  he  is  in 
an  integrated  classroom  with  “typical”  children. 
In  the  afternoon,  he  is  in  an  autism  program, 
where  he  receives  one-on-one  attention.  The 
Kane’s  are  hoping,  ultimately,  to  mainstream 
Aidan  into  the  public  school  system. 

At  the  other  end  of  the  spectrum  is  eight- 
year-old  Michael  Santos,  of  Wilbraham,  MA, 


13-year-old  Evan  Williams  did  the  “Play  Ball”  honors  before 
the  game. 


who  attends  the  May  Institute  in  West 
Springfield.  “Michael  started  with  a  mild  diagno¬ 
sis,  but  is  more  severe  now,”  says,  his  mother, 
Holly  Santos.  “He  is  totally  non-verbal  and  needs 
constant  one-on-one  care.  He  can  scream  for 
eight  hours  a  day.” 

Michael’s  ability  to  communicate  has  been 
helped  dramatically  by  a  computer  device 
designed  for  people  with  speech,  language  and 
learning  issues,  that  combines  a  touch  screen 
and  voice  simulator.  “He  carries  it  around  like  a 
pocketbook,”  says  Santos.  “Michael  always  liked 
intercoms,  musical  books  and  toys  that  talked. 
He  had  an  augmentative  communication  evalua¬ 
tion  several  years  ago,  and  was  given  a  similar, 
but  less  sophisticated  machine.  [This  one]  has 
the  ability  to  be  as  spontaneous  as  the  situation,” 
and  unlimited  language  capacity. 

In  addition  to  attending  school,  Michael 
receives  20  hours  per  week  of  personal,  at-home 
care.  This  not  only  takes  some  pressure  off  his 
parents,  but  frees  them  up  to  spend  more  time 
with  their  five-year-old,  Nicholas. 

“Michael  is  very  determined,”  notes  Santos. 
“He  likes  to  do  what  he  likes  to  do  when  he  likes 
to  do  it.  But  he’s  also  cute  and  happy  and  smiley, 


and  you  can’t  help  but  love  him.” 

Aidan  and  Sean  Walsh,  of  Georgetown,  MA, 
are  brothers  with  two  very  different  autism  diag¬ 
noses.  Aidan,  who  is  seven,  has  been  diagnosed 
with  autism.  His  four-year-old  brother,  Sean,  was 
diagnosed  with  PDD  NOS,  a  less  severe  form  of 
the  disorder.  “Both  boys  have  limited  language, 
but  Sean  is  a  little  more  aware,”  says  their  moth¬ 
er,  Tricia  Walsh. 

“When  Aidan  was  diagnosed,  he  made  no 
sounds  and  we  thought  he  would  never  have  lan¬ 
guage,”  she  continues.  “Now  he  speaks,  but  uses 
‘scripts,’”  often  repeating  something  he’s  heard 
on  television  to  express  himself.  “Sean  uses  his 
own  words.” 

Aidan  and  Sean  attend  the  local  pre-school 
and  elementary  school,  and  are  both  in  integrat¬ 
ed  classrooms,  in  which  roughly  half  the  students 
have  special  needs.  Coincidentally,  there  is  a  rela¬ 
tively  large  cluster  of  children  with  autism  in  the 
school  district,  so  a  lot  of  the  work  in  the  boys’ 
classes  is  geared  specifically  to  their  disorders. 
The  integrated  program  also  includes  home 
training,  where  teachers  work  one-on-one  with 
each  boy  on  academics;  self-help,  social  and  emo¬ 
tional  skills;  and  activities  of  daily  living. 

Though  the  boys  are  starting  to  interact  with 
each  other,  their  mother  says  they  have  very  differ¬ 
ent  interests.  “Aidan  is  really  into  academic  skills. 
He  loves  the  computer  and  is  very  good  with  it.  He 
also  loves  music.  If  you  give  him  the  name  of  any 
country  song,  he  can  tell  you  who  sings  it.  Sean 
loves  trains  and  things  he  can  manipulate.  He 
loves  animals,  too.  We  encourage  them  to  play 
together,  but  it’s  more  like  parallel  play.” 

All  of  the  families  mentioned  here  have 
found  support  and  inspiration  through  NAAR 
and  the  annual  Walk  F.A.R.  for  NAAR 
walkathons,  held  in  September  and  October  in 
Greater  Boston,  Northern,  Southern  and 
Western  New  England.  “The  walk  is  such  a  great 
event.  It’s  like  a  big  family  reunion.  We  look  for¬ 
ward  to  it  every  year,”  says  Walsh. 

The  Boston  Red  Sox  have  proudly  spon¬ 
sored  the  walks  since  they  began  in  2001.  If  you 
would  like  to  get  involved,  or  learn  more  about 
autism  and  this  year’s  walks,  please  contact 
NAAR’s  New  England  office  at  617-924-3356  or 
888-627-NAAR;  or  visit  www.naar.org.  ■ 
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£ooD  SoR  THOUGHT 


Answers  °*\  Page  #5 


Each  of  the  foods  below  is  part  of  the  last  name  of  a  former 
Red  Sox  player.  How  many  can  you  name? 

1.  _  _  _  _  _  _  BERRY 

2.  _  _  _  _  _  _  _  HAM 

3.  PIE  _  _  _  _  _ 

4.  _  R  I  C  E 

5.  VEAL 


TIPPIMG  THE 

scales 

Everybody  is  familiar  with  the 
musical  scale  DO,  RE,  Ml,  FA,  SO, 
LA,  Tl,  DO.  How  many  current 
major  league  players  can  you 
name  whose  last  names  begin 
with  one  of  those  syllables? 


/ 


Somethin  funny's  goimg  on 

Each  of  the  names  below  contains  the  laughing  words  Ha,  He,  or  Ho.  They  are  part  of  the  names 
of  current  major  league  rookies.  How  many  can  you  identify? 


1. 

_ HA _ 

8. 

—  —  — 

_ HE _ 

2. 

__  H  A _ 

9. 

H  0 

3. 

HA _ 

10. 

_ H  0  _ 

-  -  - 

4. 

H  A 

11. 

H  0 

5. 

H  A 

12. 

HO _ 

—  -  - 

6. 

H  E 

13. 

H  0  _ 

7.  HE 
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DREAMS 


F  ELD 


GALA 


BELL  (Building  Educated  Leaders  for  Life) 
and  the  Boston  Red  Sox  would  like  to 
thank  all  of  the  Field  of  Dreams  event 
sponsors.  Your  generosity  and  commitment 
made  for  a  championship  evening! 


The  Field  of  Dreams  Gala  celebrated  the  second  year  of  the  groundbreaking 
Red  Sox/Bell  partnership  and  the  extraordinary  Red  Sox  Scholars  program 
with  presenting  sponsor  Beth  Israel  Deaconess  Medical  Center. 


Thanks  to  you,  we  truly  have  a  winning  team! 


0  Fleet 


PRIWATeRHOUS^OOPERS  i 


BOWNE 


Che  ^Boston  tfMobe 

Your  world,  unfolding  daily." 


BQHHBMI 


mm 
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STOP&# 
SHOP  • 


(Most  Valuable  Paper) 


All  systems 
good  to  go 


thini-.Ckybaijtquig 


Edwards  is 


Power  allies 


Turn  to  The  Boston  Globe  every  day  for  unbeatable  Red  Sox  coverage.  You’ll  also  get  the  latest  news  from  major 
league  baseball,  award-winning  commentary,  loads  of  stats,  and  so  much  more.  All  from  The  Globe’s 
all-star  lineup  of  photographers  and  sportswriters  like  Dan  Shaughnessy,  Gordon  Edes  and  Bob  Ryan. 


Don’t  miss  a  pitch,  hit  or  run  -  pick  up  a  copy  of  The  Globe  today. 
On  newsstands  everywhere  or  call  1-888-MY-GLOBE  for  home  delivery. 


Your  world,  unfolding  daily. 


fiHWAr 


The  return  of 
America’s  supercar. 


“Check  Out 
the  All-Star  Lineup. 
Come  Visit  the 
New  Ford  Showroom 
this  Fall.” 


MUSTANG 

Thoroughly  modern. 
Unmistakably  Mustang. 
Available  Fall  2004. 


FOCUS 

Serious  engineering. 
Begs  to  be  driven. 


FIVE  HUNDRED 

The  reinvention  of  the 
American  sedan. 
Available  Fall  2004. 


FREESTYLE 

Ford’s  purpose-built 
crossover  with 
endless  possibilities. 
Available  Fall  2004. 


SUPER  DUTY 

Bigger.  Bolder. 
Tougher  than  Ever. 
Available  Fall  2004. 


It’s  obvious  that  the  addition  of  Curt  Schilling  has  made  the  Boston  Red  Sox  even  better.  And  the 
same  thing  is  happening  with  Ford  -  with  a  revamped  lineup  of  new  and  improved  vehicles,  they’ll  be 
the  ones  to  beat  on  the  road  for  years  to  come!  Check  out  Ford  GT,  Mustang,  Focus,  Five  Hundred, 
Freestyle,  Escape  and  Super  Duty  now  -  only  at  your  New  England  Ford  Dealer. 


New  England  Ford  Dealers  are  proud  supporters 
of  the  Boston  Red  Sox. 


www.newenglandford.com 


By  Herb  Crehan 


Over  the  years ,  more  than  1,400 

BALLPLAYERS  HAVE  WORN  THE  RED 

Sox  uniform.  New  Englanders 

HAVE  ADOPTED  MANY  OF  THESE  FOR¬ 
MER  PLAYERS  AS  ONE  OF  THEIR  OWN. 

This  is  the  fifth  in  our  season 

SERIES  HONORING  “ ADOPTED  AND 

Native  Sons .” 


Former  Boston  Red  Sox  manager  Eddie 
Kasko  spent  over  40  years  in  profes¬ 
sional  baseball,  but  his  career  was 
almost  over  before  it  had  barely  begun. 
“The  New  York  Giants  signed  me  from  a 
tryout  camp  when  I  was  a  kid  right  out  of  high 
school.  I  went  to  their  minor  league  spring 
training  camp  and  found  I  was  one  of  eight 
shortstops  there.  I  was  the  last  one  cut,  but  I 
headed  home  to  Linden,  NJ,  figuring  I  had  bet¬ 
ter  get  a  job. 

“But  there  were  no  good  jobs  and  all  I 
wanted  to  do  was  play  ball.  I  had  been  to  a  total 
of  five  tryout  camps  before  Baltimore,  an  inde¬ 
pendent  minor  league  team  in  the  International 
League  at  the  time,  signed  me.  It  never  occurred 
to  me  that  I  would  spend  my  whole  career  in 
baseball.  I  was  just  happy  to  have  a  job  with  a 
ball  club.” 

Kasko  ultimately  played  10  seasons  in  the 
major  leagues,  achieving  all-star  recognition 
and  batting  .318  in  the  1961  World  Series.  He 
managed  the  Boston  Red  Sox  for  four  seasons 
between  1970  and  1973,  averaging  86  wins  per 
season.  He  then  spent  21  years  in  a  variety  of 
management  positions  with  the  team,  includ¬ 
ing  vice  president  of  baseball  development, 
retiring  at  the  end  of  1994. 

NEW  JERSEY  BORN 

Eddie  Kasko  was  born  and  raised  in 
Linden,  NJ,  just  outside  of  New  York  City.  “My 
parents  were  hard-working  immigrants  from 
the  old  country.  They  ran  a  small,  neighbor¬ 
hood  grocery  store  and  they  worked  long  hours. 
My  father  didn’t  know  anything  about  baseball, 
and  he  couldn’t  understand  my  passion  for  the 
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We  demand  more  of 
higher  education 
like  Tim  demands  more  of 

his  knuckleball. 


ill  Northeastern 


U  N  I  V 


T  Y 


Higher  Learning.  Richer  Experienced" 


Boston,  Massachusetts 


www.northeastern.edu 


ADOPTED  SONS 


game.  He  used  to  say,  ‘Why  are  you  always  run¬ 
ning  off  to  play  ball  in  the  park.  Your  future  is 
here  with  the  store.’” 

Asked  if  he  grew  up  a  Yankee  fan,  Eddie 
provides  the  right  answer.  “No,  I  was  a  fan  of 
the  National  League.  I  would  play  hooky  from 
school  and  go  into  the  city  to  watch  the 
Dodgers  in  Ebbets  Field  and  the  Giants  at  the 
Polo  Grounds.  I  guess  the  Dodgers  were  my 
favorite  team. 

“I  played  only  baseball  as  a  kid  growing  up. 
I  wasn’t  a  great  athlete  and  I  was  pretty  slender, 
so  baseball  was  my  best  sport.  Baseball  was  the 
big  sport  when  I  was  growing  up  and  we  had 
some  pretty  good  teams.  I  wasn’t  even  the  best 
player  on  my  high  school  team.  We  had  a  catch¬ 
er  who  went  on  to  play  in  the  minors.  There 
were  no  baseball  scouts  beating  down  our  door. 

“When  I  would  go  to  a  tryout  there  would 
be  hundreds  of  kids  there  with  the  same  idea. 
At  the  end  of  a  Giant  tryout  with  about  350  kids 
there,  I  remember  the  guy  called  six  of  us  aside 
and  said,  ‘How  would  you  guys  like  to  play  for 
the  New  York  Giants?’  Of  course  we  all  had 
visions  of  playing  at  the  Polo  Grounds.  When  I 
got  to  their  minor  league  spring  training  there 
were  over  100  players  in  camp. 

“I  would  show  up  every  day  and  there 
would  be  fewer  guys  there.  I  finally  asked 
where  they  had  all  gone  and  somebody  told 
me  to  check  the  bulletin  board.  I  saw  there 
were  only  two  of  us  left  at  shortstop  and  the 
other  guy  was  in  his  mid-20s.  I  figured  I  was 
next  and  I  was  right.” 

Kasko  returned  to  Linwood  and  looked  for 
work,  but  he  wasn’t  ready  to  give  up  on  his 
dream  of  playing  baseball.  He  didn’t  catch  the 


Red  Sox  owner  Tom  Yawkey  and  Eddie  Kasko. 

eye  of  another  major  league  team,  but  a  1949 
tryout  camp  for  the  minor  league  team  in 
Baltimore  resulted  in  the  next  best  thing. 

THE  LONG  TREK  TO  THE  MAJORS 

“Baltimore  offered  me  a  contract  at  $250  a 
month,  and  of  course  I  jumped  at  it.  My  father 
couldn’t  believe  that  I  was  going  to  make  my  liv¬ 
ing  playing  ball.  ‘They  are  going  to  pay  you  to 
play  baseball?  Why  would  they  do  that?  Look 
at  all  the  guys  down  at  the  park  who  play  for 
free.’” 

Baltimore  was  an  independent  team  in  the 
top-flight  International  League,  and  it  had  its 
own  minor  league  system.  “By  the  time  I  was 
signed  they  had  already  stocked  their  minor 
league  system  so  they  kept  me  with  the  top 
team.  This  was  at  the  Triple-A  level  so  there 
were  a  lot  of  former  major  leaguers  on  their  way 


down,  hoping  for  another  chance.  I  watched 
the  veterans  and  learned  how  to  play  the  game 
at  a  high  level,  and  I  learned  how  to  act  like  a 
professional  ballplayer.  I  wasn’t  playing  to 
speak  of,  but  I  learned  how  to  handle  myself 
and  that  was  very  valuable.” 

Baltimore  assigned  Kasko  to  their  Class-D 
team  in  Suffolk,  VA,  for  the  1950  season.  “That 
was  really  the  low  minors,”  he  recalls.  “And  if 
you  don’t  believe  me,  let  me  tell  you  that  we 
were  called  the  “Goobers,”  and  our  uniform  had 
a  big  peanut  on  it  as  our  logo.  But  I  was  playing 
regularly  and  that  was  all  that  mattered.” 

Kasko’s  baseball  career  was  interrupted  by 
service  in  the  U.S.  Army.  “It  was  at  the  time  of 
the  Korean  War,  and  the  draft  was  in  place.  I 
remember  when  I  reported  for  induction  that 
they  had  us  count  off.  Every  fifth  man  became 
a  Marine  and  was  sent  off  to  fight  in  Korea. 
Fortunately,  I  was  a  three. 

“I  spent  two  years  in  the  Army,  nearly  all  of 
it  at  Fort  Leonard  Wood  in  Missouri.  I  was  a 
combat  engineer  and  I  spent  most  of  my  time  as 
an  instructor.  I  also  had  the  opportunity  to  play 
a  lot  of  baseball,  which  was  good.” 

After  his  honorable  discharge  from  the 
Army,  Kasko  headed  to  Richmond,  VA,  for  the 
1954  season.  Forty  years  later,  he  still  calls 
Richmond  home.  Asked  how  a  guy  from  New 
Jersey  would  end  up  spending  his  entire  adult 
life  south  of  the  Mason-Dixon  line,  Eddie 
responds,  “Well  as  is  often  the  case,  there  was  a 
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Kasko  addressing  a  spring  training  squad  in  the  early  70s. 
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woman  involved.  In  my  case  it  is  my  lovely  wife, 
Catherine,  and  she  has  lived  in  this  area  all  of 
her  life. 

“I  was  living  with  a  family  here  while  I  was 
playing  for  Richmond,  and  their  daughter  told 
me  she  had  the  perfect  girl  for  me.  She  intro¬ 
duced  me  to  my  future  wife  and  I  realized  the 
daughter  was  right.  Catherine  and  I  celebrated 
our  46th  wedding  anniversary  last  February.” 
Asked  if  it  was  the  best  decision  he  ever  made, 
Eddie  quickly  agrees  and  adds,  “And  it  has  cer¬ 
tainly  helped  that  she  was  already  a  baseball 
fan.” 

MAJOR  LEAGUER 

Eight  years  after  he  signed  his  first  profes- 
■  sional  baseball  contract  Eddie  finally  made  it  to 
the  big  leagues.  His  first  stop  was  with  the  St. 
Louis  Cardinals  and  he  is  quick  to  admit  that  he 
was  somewhat  in  awe  of  his  new  teammates. 

“I  remember  the  first  day  of  spring  training 
we  were  due  in  the  clubhouse  at  10  AM.  I  made 
it  a  point  to  get  there  at  8  AM  and  I  wandered 
around  just  looking  at  the  names  over  the  lock¬ 
ers.  It  was  knee-knocking  time.  I’m  looking  at 
Stan  Musial’s  locker,  Alvin  Dark’s  locker,  guys 
who  were  headed  to  the  Hall  of  Fame. 

“But  I  was  fine  once  the  workouts  started. 
You’re  so  focused  on  playing  well  that  you  don’t 
have  time  to  worry  about  who  is  across  the  dia¬ 
mond  from  you.  I  was  just  busy  trying  to  stick 
with  the  team.” 

Stick  with  the  team  is  exactly  what  Kasko 
did,  and  he  managed  to  get  into  134  games  with 
the  1957  Cardinals.  He  played  mostly  at  third 
base  beside  Alvin  Dark  at  shortstop. 

“I  had  always  been  a  shortstop,  but  one 
time  in  the  minors  our  third  baseman  got  hurt 
and  they  asked  me  if  I  could  play  there.  I  said, 
‘Oh  sure.’  Of  course  I  really  hadn’t  played  there 
but  you  grab  every  chance  you  get  to  play.  And 
being  able  to  play  third  got  me  a  regular  job  as  a 
rookie  in  the  big  leagues.  Alvin  Dark  was  very 
generous  giving  me  tips  on  how  to  play  the 
infield.  And  I  picked  his  brain  every  chance  I 
got. 

“I  remember  one  time  we  were  having  trou¬ 
ble  hitting  a  pitcher  but  Alvin  had  good  success. 
He  told  me,  ‘You  watch  him  closely.  He’s  tip¬ 
ping  his  pitches.’  I  watched  and  watched  but  I 


couldn’t  see  anything.  Finally  Alvin  told  me, 
“When  he  brings  his  glove  over  his  head  and  his 
fingers  flare  out,  he’s  going  to  throw  a  curve.’  I 
think  that’s  when  I  realized  how  much  there 
was  to  learn  in  this  game.” 

THE  CINCINNATI  KID 

Kasko  played  a  second  season  with  the 
Cardinals  in  1958,  but  in  October  he  was  traded 
to  the  Cincinnati  Redlegs  as  part  of  a  six-player 
swap.  When  Fred  Hutchinson  was  named 
Cincinnati’s  manager  during  the  1959  season, 
Eddie  was  reunited  with  his  first  big  league 
manager. 

“I  used  to  kid  him  that  he  was  following  me 
around,  but  Hutch  had  a  tremendous  influence 
on  me.  He  was  a  terrific  manager.  Whenever  I 
see  the  term  ‘player’s  manager’  I  think  of  Hutch. 
There  was  never  any 
doubt  that  he  was  in 
charge,  believe  me  he  set 
the  rules,  but  he  let  the 
players  play  the  game.  He 
understood  the  role  of  the 
manager  and  the  role  of 
the  players.” 

Kasko  came  into  his 
own  in  the  1960  season 
with  Cincinnati,  batting  a 
career  high  .292.  He  was 
voted  the  team’s  most 
valuable  player  over  bet¬ 
ter-known  teammates 
such  as  Frank  Robinson 
and  Vada  Pinson. 

In  1961  Kasko’s  skills  were  recognized 
beyond  Cincinnati  as  he  was  named  to  the 
National  League  All-Star  team.  “They  played 
two  games  that  year.  I  didn’t  get  to  play  in  the 
first  one  but  I  did  get  to  play  in  the  second  one 
in  Boston.  It  was  the  first  time  I  had  seen 
Fenway  Park  and  I  liked  it  right  away.  It 
reminded  me  of  Crosley  Field  in  Cincinnati. 
Small  and  unique.” 

The  1961  Cincinnati  Reds  won  the 
National  League  pennant  and  met  the  powerful 
New  York  Yankees  in  the  World  Series.  “I 
remember  kneeling  in  the  on-deck  circle  in 
Yankee  Stadium  and  looking  around.  That  was 
another  knee-knocking  time.  But  we  beat  them 
in  the  second  game  at  the  stadium  and  we  actu¬ 
ally  thought  we  had  a  chance  to  take  them. 
Three  straight  losses  back  in  Cincinnati  took 
care  of  that.  The  Yankees  had  a  powerhouse 
team  that  season.” 

After  two  more  seasons  in  Cincinnati, 


Kasko  was  traded  to  Houston  for  the  1964  sea¬ 
son.  That  year  his  fielding  average  was  tops 
among  all  National  League  shortstops.  He  was 
named  the  Astros’  first  captain  in  1965. 

“In  Houston  we  had  a  mix  of  veterans  and 
youngsters.  Getting  a  chance  to  compare  notes 
with  guys  like  Nellie  Fox  and  Robin  Roberts 
really  contributed  to  my  baseball  knowledge. 
And  I  can  remember  young  Joe  Morgan  (Hall  of 
Famer  and  current  ESPN  analyst)  asking  us 
questions  the  way  I  used  to  pepper  Alvin  Dark 
with  questions.” 

NEXT  STOP  KENMORE  SQUARE 

In  April  1966,  Kasko  was  traded  to  the 
Boston  Red  Sox  for  Felix  Mantilla.  After  nine 
seasons  in  the  National  League  changing 
leagues  was  a  bit  of  an  adjustment  for  him.  “It 
took  some  getting  used  to.  I  grew  up  a  National 
League  fan  and  I  had  played  my  whole  career 
over  there.  And  my  back  was  starting  to  bother 


The  manager  protested  an  umpire’s  call  in  Anaheim  in  1972,  and  then  swooned  on  the 
infield  pretending  to  faint  in  surprise  after  the  umpire  reversed  his  decision. 
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ADOPTED  SONS 


me  so  I  didn’t  play  that  much. 

“But  I  liked  the  organization  and  I  liked  the 
city.  And  Tom  Yawkey  was  one  of  the  finest 
men  I  have  ever  met.  He  was  such  a  gentleman.” 

Bothered  by  injuries  all  year,  he  appeared  in 
only  58  games  with  the  1966  Boston  Red  Sox. 
“In  October  I  got  a  telegram  from  general  man¬ 
ager  Dick  O’Connell  that  simply  said,  ‘Released: 
will  call  in  a  few  days.’  Dick  called  to  say  that  I 
was  invited  to  camp  with  the  team  the  following 
spring,  and  I  had  a  shot  at  making  the  team. 
But  what  they  really  wanted  me  to  do  was  to 
manage  the  Red  Sox  Triple-A  team  in  Toronto. 
Dick  Williams  had  been  named  the  Boston 
manager  so  his  old  job  was  open. 

“I  was  flattered  that  he  offered  me  their  top 
minor  league  job  and  I  was  a  little  surprised. 
The  team  had  asked  me  to  work  with  Rico 
Petrocelli  during  1966  and  I  think  I  was  helpful 
to  him.  I  guess  that  made  an  impression  on  the 
team. 

“I  told  my  wife  about  the  offer,  and  she 
said,  ‘Why  are  you  even  thinking  about  playing 
again?  The  job  as  manager  is  a  great  opportu¬ 
nity.  You  like  the  organization  and  you  like 
their  people.  Why  don’t  you  just  pick  up  the 
telephone  and  accept?’  As  usual  she  was  right 
and  that’s  exactly  what  I  did.” 

Before  he  left  for  spring  training  with  his 
new  team,  Kasko  recognized  that  he  had  a  prob¬ 
lem.  “I  was  very  excited  about  the  upcoming 
season  and  then  I  realized  I  had  no  idea  what 
the  pitchers  did  in  training  camp.  I  had  been 
going  to  spring  training  all  those  years,  but 
always  two  weeks  after  the  pitchers  reported.  I 
started  trying  to  contact  old  pitching  friends 
like  Bob  Purkey.  I  shouldn’t  have  worried 
though.  The  Red  Sox  had  arranged  for  Charlie 
Wagner  (long-time  Red  Sox  scout  and  advisor) 
to  go  to  spring  training  and  organize  the  pitch¬ 
ers.” 

Kasko  managed  in  Toronto  in  1967  and 
continued  as  the  Red  Sox  Triple-A  manager 
when  the  franchise  was  shifted  to  Louisville,  KY. 
“In  those  days  you  didn’t  have  a  full-time  coach 
to  help  you  out,  even  in  the  high  minors.  You 
would  be  coaching  third  base,  trying  to  run  the 
game,  and  worrying  about  who  would  pitch  the 
next  inning  all  at  the  same  time.  I  found  I  real¬ 
ly  enjoyed  managing  though.” 


BACK  IN  THE  MAJORS 

At  the  end  of  the  1969  season  Kasko 
received  a  surprising  telephone  call  from 
General  Manager  O’Connell.  “He  was  calling  to 
say  that  they  were  letting  Dick  Williams  go  and 
that  they  wanted  me  to  take  over  as  manager  for 
the  1970  season.  I  told  him,  ‘If  you  think  I  can 
do  a  good  job,  that’s  all  I  need  to  hear.  Working 
with  good  people  is  all  that  really  matters.’” 

The  Red  Sox  introduced  Eddie  Kasko  as 
the  new  manager  of  the  team  on  October  2, 
1969.  It  was  announced  that  he  had  received  a 
two-year  contract. 

The  starting  lineup  for  1970  mirrored  the 
1967  team  except  that  Carl  Yastrzemski  played 
primarily  at  first  base,  and  Billy  Conigliaro 
joined  brother  Tony  as  a  starting  outfielder.  The 
pitching  staff  had  turned  over  almost  complete¬ 
ly  however.  New  faces,  Gary  Peters,  Ray  Culp, 
and  Sonny  Siebert  were  expected  to  lead  the 
team  back  into  contention. 

The  1970  Red  Sox  got  off  to  a  good  start. 
On  May  5  they  were  in  second  place  in  the 
American  League  East,  1.5  games  off  the  pace. 
But  the  team  lost  16  of  their  next  23  games, 
falling  12  games  behind  the  Baltimore  Orioles. 
At  the  All-Star  break  they  were  in  fourth  place. 

Jim  Lonborg  had  reeled  off  four  straight 
wins  to  start  the  season,  but  his  arm  gave  out 
and  he  was  sent  to  Louisville  to  rehab.  There 
was  not  enough  pitching  depth  behind  the  “Big 
Three”  and  the  team  could  never  put  together  a 
sustained  winning  streak.  At  the  end  of  the  sea¬ 
son  the  team  had  matched  their  1969  record  of 
87-75,  finishing  in  third  place  a  full  20  games 
behind  the  eventual  World  Series  winner,  the 
Baltimore  Orioles. 

“My  good  friend  Charlie  Wagner,  whom  I 
still  talk  to  every  week,  gave  me  some  good 
advice  when  I  started  out  as  a  manager.  He  told 
me  that  being  a  manager  wasn’t  anything  like 
being  a  player.  He  said,  ‘You  have  to  prove  to  the 
players  every  day  that  you  are  smarter  than  they 
are.  And  they  will  test  you  every  single  day.’  He 
was  right.” 

The  team  made  a  number  of  moves  in  the 
off-season,  trading  Tony  Conigliaro  to  the 
Angels  and  Mike  Andrews  to  the  White  Sox,  and 
the  reconfigured  1971  Red  Sox  got  off  to 
another  good  start.  On  June  4  they  were  leading 
the  Eastern  Division,  but  then  lost  11  of  the 
next  17  games  and  quickly  were  eight  games  out 
of  first. 

Under  the  heading,  “The  more  things 
change,  the  more  they  stay  the  same,”  Boston 
sportswriters  were  calling  for  Kasko’s  dismissal. 


Discussing  strategy  with  his  battery,  Carlton  Fisk  and 
Sonny  Siebert. 

In  late  June,  veteran  sportswriter  Larry  Claflin 
wrote  in  The  Sporting  News,  “Is  another  Red  Sox 
manager  in  trouble?  Already,  yet  with  a  team 
that  just  spent  a  month  in  first  place,  every 
newspaper  in  Boston  is  openly  speculating  that 
Eddie  Kasko  will  be  replaced  at  the  end  of  the 
year  unless  the  team  plays  well  enough  that  his 
contract  will  have  to  be  renewed.” 

In  mid-August  the  Red  Sox  were  in  second 
place,  still  within  striking  distance  of  the  divi¬ 
sion-leading  Orioles.  They  played  .500  baseball 
the  rest  of  the  way  and  finished  third  with  a 
record  of  85-77.  Eddie  may  not  have  had  the 
vote  of  the  writers,  but  he  did  have  the  support 
of  the  front  office.  The  Red  Sox  extended  his 
contract  to  cover  the  1972  season. 

“At  the  major  league  level  you  have  a  lot  of 
resources  at  your  disposal,  much  more  than  in 
the  minor  leagues.  And  it  took  me  a  while  to 
figure  out  how  to  make  full  use  of  those 
resources.  But  I  got  much  better  at  it  as  time 
went  on.” 

CLOSE  CALL 

The  start  of  the  1972  season  was  delayed 
for  10  days  by  a  player  strike.  The  Red  Sox  had 
their  season  shortened  by  seven  games.  Their 
eventual  rival  for  the  division  championship, 
the  Detroit  Tigers,  had  their  schedule  cut  by  six 
games.  That  one  game  difference  would  turn 
out  to  be  very  important  in  the  final  days  of  the 
season. 

The  Red  Sox  started  slowly  in  1972.  At  the 
end  of  June  they  were  in  third  place,  but  they 
were  seven  games  under  .500  and  eight  games 
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out  of  first.  They  put  together  a  seven-game 
winning  streak  to  start  July,  and  climbed  above 
.500  as  the  month  closed.  Led  by  rookie  catch¬ 
er  Carlton  Fisk  and  the  rejuvenated  Luis  Tiant, 
the  team  climbed  to  within  two  games  of  the 
division  lead  at  the  end  of  August,  and  claimed 
first  place  with  a  10-4  win  over  the  New  York 
Yankees  on  September  7. 

After  taking  2  of  3  in  Baltimore  to  elimi¬ 
nate  the  Orioles,  the  club  flew  into  Detroit  for 
the  final  three  games  of  the  season,  leading  the 
Tigers  by  one-half  game.  Trailing  1-0  in  the 
series  opener,  the  Red  Sox  had  runners  on  first 
and  third  when  Carl  Yastrzemski  laced  a  Mickey 
Lolich  fastball  off  the  top  of  the  fence  in  center 
field.  Tommy  Harper  easily  scored  the  tying  run 
from  third,  the  speedy  Luis  Aparicio  was  head¬ 
ing  towards  home,  and  Yaz  had  triple  on  his 
mind  from  the  moment  he  left  the  batter’s  box. 

As  he  rounded  third  base,  the  usually  sure¬ 
footed  Aparicio  stumbled  and  fell  to  the  ground 
beyond  third.  Third  base  coach  Eddie  Popowski 
screamed  at  him  to  get  back  to  third  and  then 
Aparicio  fell  again.  Yaz  was  the  most  surprised 
person  in  Tiger  Stadium  when  he  arrived  at 
third  to  find  Aparicio  waiting  there.  Yaz  was 
tagged  out,  the  rally  was  over,  and  the  Tigers 
prevailed  4-1  to  move  into  first  place. 

Kasko  can  still  picture  that  scene  as  if  it  was 
in  slow  motion.  “I  was  tracking  both  Luis  and 
Yaz,  but  as  Aparicio  approached  third  I  shifted 
my  focus  to  Yaz.  I  was  sure  that  Luis  would 
score  but  I  thought  it  might  be  close  for  Yaz  at 
third.  All  of  a  sudden  I  couldn’t  see  Luis.  I  actu¬ 
ally  started  looking  around  the  dugout  think¬ 
ing  maybe  he  had  already  come  in.  When  I  saw 
them  both  at  third  I  was  stunned.  I  can  actual¬ 
ly  laugh  about  it  now,  but  it  sure  wasn’t  funny 
at  the  time.” 

The  Tigers  won  3-1  the  following  night  to 
clinch  the  Eastern  Division  title.  Red  Sox  owner 
Tom  Yawkey,  who  had  made  a  rare  trip  to  watch 
his  team,  announced  at  the  end  of  the  series 
that  Kasko  would  be  signed  to  a  two-year  con¬ 
tract  extension. 

The  1973  Red  Sox  won  89  games,  their 
high  water  mark  since  the  1967  Impossible 
Dream  Team.  The  pitching  staff  featured  five 
starters  with  13  or  more  wins  led  by  Luis  Tiant’ s 
20  victories. 


At  mid-season  the 
team  was  in  second  place, 
trailing  Baltimore  by  only 
three  games.  In  late  August 
they  put  together  an  eight- 
game  winning  streak  but 
the  Orioles  matched  them 
win-for-win  and  could  not 
be  caught  that  season. 

As  the  1973  season 
was  coming  to  a  close, 

Kasko  took  the  call  from 
general  manager  O’Connell 
that  all  managers  eventual¬ 
ly  receive.  “He  told  me  he 
was  sorry  but  they  were 
going  to  make  a  change. 

They  were  going  to  bring 
Darrell  Johnson  in  from 
Louisville  to  manage  the 
club  in  1974.  I  told  him 
that  I  understood  com¬ 
pletely  and  that  I  appreciat¬ 
ed  the  opportunity  they 
had  given  me.  I  offered  to 
attend  the  press  conference  they  were  holding 
the  next  day  to  announce  the  change.  I  think  he 
really  appreciated  that.” 

KEY  CONTRIBUTOR  IN  THE  FRONT  OFFICE 

“Now  that  the  decision  was  made  to  go 
with  Darrell  Johnson  as  the  manager, 
O’Connell  asked  me  what  I  was  going  to  do.  I 
told  him  I  was  going  to  look  for  another  job.  He 
said,  “No,  no,  we  want  you  to  stay  with  the 
team.  We  want  you  to  be  our  executive  scout.’  I 
asked  him  if  that  meant  I  would  be  scouting  for 
executives,  and  he  laughed.” 

“My  job  for  the  next  four  years  was  to  scout 
the  major  league  teams  and  I  loved  it.  I  was  eval¬ 
uating  major  leaguers  for  potential  trades  and 
doing  advance  scouting.  1  was  able  to  use  our 
home  in  Richmond  as  my  base  and  go  up  to 
Boston  when  it  was  necessary.  Then  in  1978 
they  asked  me  to  take  over  as  scouting  director. 
I  told  them  I  would  accept  the  job  provided  I 
could  continue  to  work  out  of  Richmond  and 
they  agreed. 

“We  came  up  with  a  schedule  of  when  I 
would  be  in  Boston  and  it  really  worked  out 
very  well.  I  inherited  a  great  scouting  staff.  We 
had  17  scouts  located  all  over  the  country.  I 
spent  my  time  checking  in  with  them  so  it  real¬ 
ly  didn’t  matter  that  I  wasn’t  in  Boston.  But  I’ll 
tell  you,  I  never  could  have  done  it  without  the 
help  of  my  assistant,  Debbie  McIntyre.  She  was 


With  members  of  his  1970  coaching  staff:  (standing)  Charlie  Wagner,  Eddie 
Popowski;  (kneeling)  Don  Lenhardt,  Kasko  and  Doug  Camilli. 


the  one  in  Boston  holding  everything  together. 

“I  figured  out  early  on  that  I  couldn’t  give 
the  scouts  a  lot  of  help  in  projecting  whether  an 
18-year-old  kid  was  going  to  be  a  big  leaguer  in 
five  years.  Most  of  them  had  been  doing  it  so 
long  it  was  like  second  nature  to  them.  But  I 
realized  that  I  could  help  them  by  providing  the 
resources  they  needed.  That  was  the  biggest 
contribution  I  could  make  for  them.” 

After  14  years  as  scouting  director,  Kasko 
was  promoted  to  vice  president  of  baseball 
development.  He  was  responsible  for  the  oper¬ 
ation  of  the  team’s  minor  league  system  and  the 


Expressing  a  difference  of  opinion. 
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scouting  department  in  that  role.  Looking  back 
at  his  career  in  the  front  office,  he  is  particular¬ 
ly  proud  of  the  players  who  were  signed  and 
later  became  outstanding  major  league  players. 

“Roger  Clemens  and  Wade  Boggs  are  two 
of  the  signings  that  come  immediately  to  mind. 
Mike  Greenwell  was  another  great  signing  and 
so  was  Bruce  Hurst.  Right  there  in  New 
England,  Mo  Vaughn  was  a  terrific  signing,  and 
even  though  he  didn’t  end  up  playing  for  us, 
signing  Jeff  Bagwell  out  of  Connecticut  for 
$35,000  was  a  great  move.” 

ADOPTED  SON  OF  RICHMOND 

Today  Eddie  and  his  wife,  Catherine,  live  in 
their  long-time  home  of  Richmond,  VA.  They 
have  two  grown  sons,  Michael  and  James,  and 
plenty  of  time  to  dote  on  their  granddaughters 
Casey,  Abbey,  Stephanie,  and  Kate.  “We  had 
boys  ourselves  and  now  we  have  all  girls  for 
grandchildren.  They  are  just  great.” 

He  still  follows  baseball  closely  and  watch¬ 
es  as  much  as  he  can.  “We  get  the  Braves  down 
here  on  TV  all  the  time  and  I  catch  the  Red  Sox 
on  national  television  whenever  I  can.” 
Commenting  on  Red  Sox  fans,  Eddie  offers, 
“The  Boston  fans  are  great.  They  are  really 
knowledgeable  fans.  They  remind  me  of  the  St. 
Louis  fans  in  that  way.  Red  Sox  fans  are 
demanding  and  they  can  be  a  little  tough,  but 
that’s  only  because  they  want  a  winner  so 
badly.” 

Given  the  opportunity  to  offer  some  advice 
to  Red  Sox  manager  Terry  Francona,  Eddie 
strikes  a  positive  note.  “He  has  to  remember 
that  it  is  a  long  season.  And  he  shouldn’t  take 
any  criticism  personally.  He  shouldn’t  take  it  to 
heart,  it  goes  with  the  job.” 

Asked  how  much  he  loves  baseball,  Kasko 
responds  with  feeling,  “Boy,  an  awful  lot.  It  has 
given  me  a  wonderful  life  with  so  many  great 
experiences.  You  know,  I  grew  up  in  a  fairly 
rough  area.  There  wasn’t  a  lot  of  opportunity 
there  and  I’m  not  exaggerating  when  I  say  that  a 
lot  of  the  guys  I  grew  up  with  ended  up  in  jail.  I 
know  how  fortunate  I  am  to  have  spent  my  life 
in  baseball.” 

From  1967,  the  year  Kasko  took  over  as 
manager  of  the  Red  Sox  top  farm  team  in 
Toronto,  to  the  present  time,  the  Red  Sox  have 


Presenting  former  Red  Sox  pitcher  Lynn  McGlothen  with  a  minor  league  pitcher  of  the  month  award. 


A  gathering  of  managers:  Kasko,  Ralph  Houk,  Earl  Weaver  and  Billy  Martin. 


had  more  winning  seasons 
(31)  than  any  other  team  in 
Major  League  Baseball.  Fie 
would  be  the  first  one  to  tell 
you  that  an  achievement  of 
that  magnitude  is  the  result 
of  the  collective  efforts  of 
the  organization.  But  it 
should  be  noted  that  Kasko 
was  among  the  key  contrib¬ 
utors  to  that  accomplish¬ 
ment. 

His  name  doesn’t 
appear  among  the  major 
league  leaders  based  on  his 
10-year  career  in  the  big 
leagues.  But  Kasko  may 
have  led  the  majors  in  overcoming  adversity 
during  his  more  than  40  years  in  baseball. 

He  went  to  five  tryout  camps  as  a  teenager 
before  he  managed  to  secure  a  toehold  in  pro¬ 
fessional  baseball.  It  took  him  another  eight 
years  before  he  finally  made  it  to  the  majors.  He 
lost  his  job  as  manager  of  the  Boston  Red  Sox, 
but  he  remained  with  the  organization  and  con¬ 
tinued  to  contribute  to  the  team’s  success. 

It  is  sometimes  written  that  the  key  to  success  in 
life  is  converting  adversity  to  advantage.  Eddie 
Kasko  was  a  master  at  doing  exactly  that.  ■ 


Watch  for  the  September  edition  of  RED  SOX 
Magazine  for  ADOPTED  SONS  OF  NEW  ENG¬ 
LAND’S  TEAM  featuring  Red  Sox  Hall  of  Fame 
pitcher  Dave  “Boo”  Ferriss. 

Herb  Crehan  is  the  author  of  LIGHTNING  IN  A  BOT¬ 
TLE:  The  Sox  of  ’67  (Branden  Publishing:  Boston,  MA, 
1992)  and  a  resident  of  Natick,  MA.  He  writes  extensively 
on  baseball  and  its  history  for  newspapers  and  periodicals 
throughout  New  England.  He  is  the  Managing  Director 
of  the  actuarial  consulting  firm  Crehan  &  Associates  of 
Natick,  MA,  and  he  is  a  member  of  the  Society  for 
American  Baseball  Research.  Comments  or  suggestions 
for  future  articles  may  be  sent  to  soxlegends@yahoo.com. 


ADOPTED  SONS 

New  fngland’s  cTeam 
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Over  1 200  Hess  gasoline  stations,  many  with  Hess  Express 
super  convenience  stores,  are  located  from 
*  New  England  down  to  Florida. 

The  high  quality  Hess/Hess  Express  experience  means  great 
products,  great  service  and  great  prices,  all  at  the  cleanest 
V-  x  stations  you’ll  find  anywhere.  ' 


www.hess.com 


1  -800-HESS  USA 


HELP  US 


18-hour  Radiothon  to  benefit  the  Jimmy  Fund 

Friday,  August  27  O  6  am  -  midnight 

WEEI  850  AM  Sports  Radio  and  televised  on  NESN 


of  teamwork 


cancer 


Please 


the  Red  Sox  to  continue  the  tradition 


ia.org 

save  lives 


The 

Jimmy  Fund 


DANA-FARBER  CANCER  INSTITUTE 


Wlfizii 


850am 


SPORTS  RADIO 


To  learn  more  about  the  Radiothon's  All-Star 
events,  auction,  or  to  make  a  gift  online, 
visit  us  at  www.jimmyfundradio.org 


FENWAY  PARK  FACILITIES 


VAN  NESS  STREET 


MAP  KEY 


Favorites 
@  Grill 

Hilltop  Steakhouse 
Kowloon 
Legal  Seafood 
&  Pizza 

Souvenir  Stand 
9  Telephone 
S  Water  Fountain 
f  Men's  Room 
T  Women's  Room 
4  First  Aid 
?  Information  Booth 
|£  Wheelchair  Accessible 
A  Ted  Williams  Statue 

■  Lower  Concourse 

■  Grandstand  -  Level  2 

■  Roof  Box  -  Level  3 

■  Roof  Box  -  Level  4 


■  Dugout  Seats  (On-Deck) 

■  Dugout  Seats  (1ST  &  3rd  Base) 
Field  Box 

■  Infield  Roof  Box 

■  Green  Monster  Seats 

■  Loge  Box 

■  IF  Grandstand 

■  Right  Field  Box 

■  Right  Field  Roof 
OF  Grandstand 

■  Lower  Bleachers 

■  Upper  Bleachers 


FENWAY  PARK  CODE  OF  CONDUCT 


Welcome  to  Friendly  Fenway  Park,  home  of  the 
Boston  Red  Sox.  To  preserve  the  family  atmosphere 
and  to  ensure  that  your  visit  is  safe,  enjoyable,  and 
memorable,  please  adhere  to  the  following 
guidelines  of  behavior  in  the  ballpark. 

1.  The  following  items  are  prohibited:  no  items  other 
than  small  purses,  which  are  subject  to  search;  beach 
balls  or  inflatable  objects  of  any  kind;  alcoholic  bever¬ 
ages;  bottles;  cans  or  containers  of  any  sort;  and 
offensive  articles  or  objects.  No  banners  will  be 
allowed  into  the  ballpark  to  be  hung  or  paraded. 

2.  Any  person  observed  with  offensive  articles,  or 
using  offensive  language,  will  be  promptly  ejected  from 
the  park.  Disorderly  behavior  of  any  kind  will  not  be 
tolerated  and  will  result  in  appropriate  action  by  the 
Boston  Police. 

3.  Fans  are  permitted  to  keep  foul  balls  hit  into  the 
stands  as  souvenirs.  However,  fans  must  not  go  onto 
the  field  or  interfere  in  any  way  with  a  ball  in  play.  Fans 
interfering  with  play  or  entering  onto  the  field  will  be 
subject  to  immediate  ejection,  arrest,  and  prosecution. 

4.  All  of  Fenway  Park  is  smoke-free.  There  are  desig¬ 
nated  non-alcohol  sections:  Grandstand  Sections  32 
and  33.  These  sections  have  been  set  aside,  and  no 


alcoholic  beverages  and/or  smoking  will  be  allowed  in 
these  areas.  Red  Sox  Security  will  strictly  enforce  this 
prohibition. 

5.  It  is  illegal  for  individuals  to  offer  tickets  for  resale 
to  the  public.  Failure  to  adhere  to  this  policy  could 
result  in  arrest  and  criminal  prosecution. 

6.  Laws  prohibiting  consumption  of  alcoholic  bever¬ 
ages  by  minors,  illegal  drugs,  and  disorderly  conduct 
of  any  kind,  including  intoxication,  will  be  strictly 
enforced  in  Fenway  Park. 

7.  The  throwing  of  any  object  in  the  stands  or  onto 
the  playing  field  is  strictly  prohibited.  Those  engaging 
in  such  conduct  will  be  subject  to  immediate  ejection. 

8.  Persons  occupying  a  seat  for  which  they  are  not 
ticketed  will  be  subject  to  ejection  from  the  ballpark. 

The  Boston  Red  Sox  make  every  effort  to  ensure  that 
all  fans  are  able  to  enjoy  the  game  in  comfort.  For  the 
convenience  of  our  fans,  Ushers  and  Security  are  post¬ 
ed  throughout  the  ballpark.  In  addition,  Customer 
Service  Booths  are  located  on  the  main  concourse 
behind  home  plate  and  in  the  Bleachers.  Any  fan  in 
need  of  assistance  of  any  kind  is  urged  to  visit 
Customer  Service  where  trained  staff  people  are  ready 
to  assist. 
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HOW  TO  BUY  TICKETS 


HOW  TO  BUY  TICKETS 


2004  TICKET  PRICES: 

□  Field  Box . $75 

□  Infield  Roof  Box . $70 

■  LogeBox . $70 

□  Infield  Grandstand . $44 

□  Right  Field  Box . $44 

□  Right  Field  Roof . $44 

□  Outfield  Grandstand . $27 

■  Lower  Bleachers . $20 

■  Upper  Bleachers . . . $12 

■  Right  Field  Roof  Tables* 

□  Green  Monster  Seats** 

Standing  Room*** 


*  Prices  range  from  $75-$100  which  includes  $25  in 
food  and  beverage. 

**  Prices  range  from  $70-$l  10. 

***  General  Standing  Room:  $20.  Right  Field  Roof 
Standing  Room  ranges  from  $25-$30.  Green 
Monster  Standing  Room  ranges  from  $25-$30. 


ONLINE:  redsox.com 

BY  PHONE:  [Charge  only] 

■  Season,  Group,  Premium 
And  Advance  Ticket  Sales: 

■  24-Hr.  Touch-Tone  Ticketing: 

■  TDD#: 

IN  PERSON: 

Visit  the  Red  Sox  Ticket  Office  Monday-Friday 
from  10  a.m.  -  5  p.m.  at  4  Yawkey  Way,  Boston, 
MA.  Please  call  for  additional  hours  and 
information,  877-REDSOX9. 

FANS  WITH  DISABILITIES: 

Tickets  are  available  at  the  Red  Sox  Ticket  Office, 
877-REDSOX9,  at  least  72  hours  in  advance  for 
physically  disabled  or  visually  impaired.  Listening 
devices  for  the  hearing  impaired  are  available  at 
the  Customer  Service  booths  at  Fenway  Park. 

THE  RED  SOX  RESERVE  THE  RIGHT  TO  LIMIT  THE  NUMBER 
OF  TICKETS  PURCHASED  ON  SPECIFIC  DATES. 


877-REDSOX9 

617-482-4SOX 

(4769) 

(617)  226-6644 


ORDER  A  2004  RED  SOX  MEDIA  GUIDE! 


Over  600  pages  of  data  and  statistics  on  current  Red  Sox  players,  information  on 
management,  historical  records,  minor  league  system  and  much  more! 

$20.00  per  book  in  the  U.S. 
includes  mailing  costs. 

$27.00  Canada 
$30.00  Mexico 
$34.00  Europe 
$35.00  Japan 

Method  of  Payment: 

□  MasterCard  (preferred  card 
of  the  Boston  Red  Sox) 

□  Visa 

□  Discover 

□  Amex 

□  Check 

□  Money  Order  (payable  to 
Boston  Red  Sox) 

Mail  to:  Boston  Red  Sox  Publications,  c/o  MASS  Printing  &  Forms,  42  High  Street,  Medford,  MA  02155 


Puzzle  Answers  From  Page  67 


FOOD  FOR  THOUGHT 

7.  Hessman 

Reynolds,  Reed,  Redding, 

1. 

Throneberry 

8.  Sanchez 

Renteria,  Reitsma,  Remlinger 

2. 

Billingham 

9.  Thornton 

Ml  - 

Millar,  Miller,  Mienkiewicz, 

3. 

Piersall 

10.  Thomas 

Miceli,  Millwood,  Milton, 

4. 

Price 

11.  Holliday 

Michaels,  Minor,  Mirabelli 

5. 

Veale 

12.  Howard 

FA¬ 

Fassero,  Farnsworth 

13.  Horgan 

SO  - 

Soriano,  Sosa 

LA- 

Lackey,  LaRoche,  LaRue,  Larkin, 

SOMETHING  FUNNY’S  GOING  ON 

Larson,  Lamb,  Lane,  Lankford, 

1. 

Newhan 

TIPPING  THE  SCALES  ANSWERS 

Laker,  Lawton 

2. 

Thames 

(There  may  be  others) 

Tl  - 

Timlin 

3. 

Halsey 

DO  -  Donnelly,  Dohmann,  Dotel, 

4. 

Hairston 

Downs,  Dominique,  Douglass 

5. 

Harikkala 

RE  -  Reese,  Relaford,  Reyes, 

6. 

Duchscherer 

Restovich,  Redman,  Redmond, 

Name 


Address 


City 


State  Zip 


Phone  E-mail 


Card  No. 


Exr  Date  Signature 


2004  BOSTON  RED  SOX 
SPECIAL  DAYS  &  EVENTS 

April  9 

Opening  Day  Presented  by  Verizon  Wireless 

Red  Sox  Magnetic  Schedules 

Presented  by  Dunkin’  Donuts 

April  10 

Opening  Week:  Opening  Night 

April  11 

Opening  Week:  Kids  Run  the  Bases 

April  13 

Opening  Week:  Welcome  Back  Luncheon 
Family  Bargain  Game  Save  25% 

April  14 

Opening  Week:  Silver  Bat  Presentation 

Family  Bargain  Game  Save  25% 

April  15 

Opening  Week:  Salute  to  Jackie  Robinson 
Family  Bargain  Game  Save  25% 

April  16 

Opening  Week:  Yankees  Weekend 

April  17 

Opening  Week:  Yankees  Weekend 

Kids  Opening  Weekend:  Kids  Run  The  Bases 

April  18 

Opening  Week:  Yankees  Weekend 

Kids  Opening  Weekend:  On-field  Photos 

Used  Baseball  &  Softball  Equipment 

Donation 

Presented  by  Kids  Gear  Baseball 

April  19 

Opening  Week:  Yankees  Weekend 

Patriots  Day  Presented  by  Volvo 

April  27 

Family  Bargain  Game  Save  25% 

April  28 

Family  Bargain  Game  Save  25% 

April  29 

Family  Bargain  Game  Save  25% 

May  9 

Happy  Mothers  Day:  A  Tribute  To  Moms 

Shade  Foundation  Poster  Contest 

May  10 

Family  Bargain  Game  Save  25% 

May  11 

Family  Bargain  Game  Save  25% 

May  12 

Family  Bargain  Game  Save  25% 

May  23 

Vermont  Day 

May  30 

Memorial  Day  Tribute 

June  8 

Interleague  Play 

June  9 

Red  Sox  Scholars  Inductees 

Interleague  Play 

June  10 

Interleague  Play 

June  11 

Interleague  Play 

June  12 

Prostate  Cancer  Foundation  Day 

Interleague  Play 

June  13 

Spider-Man  2  Night 

Interleague  Play 

June  20 

Team  is  away,  but  it’s  Fathers  Day 

June  24 

New  Hampshire  Day 

June  25 

Interleague  Play 

June  26 

Interleague  Play 

June  27 

Verizon  Super  Pages  Visor  Giveaway 

Red  Sox  Wives'  Picnic  in  the  Park 

Interleague  Play 

July  7 

Connecticut  Day 

July  10 

Red  Sox  Wives’  Food  Drive 

July  11 

Red  Sox  Wives’  Food  Drive 

August  12 

Rhode  Island  Day 

August  29 

Maine  Day 

Sept.  11 

Red  Sox  /American  Red  Cross  Blood  Drive 
with  Beth  Israel  Deaconess  Medical  Center, 
Boston  EMS 

Sept.  14 

Family  Bargain  Game  Save  25% 

Sept.  15 

Family  Bargain  Game  Save  25% 

Sept.  16 

Family  Bargain  Game  Save  25% 

Sept.  20 

Family  Bargain  Game  Save  25% 

Sept.  21 

Family  Bargain  Game  Save  25% 

Sept.  22 

Family  Bargain  Game  Save  25% 

Sept.  23 

Family  Bargain  Game  Save  25% 

Sept.  26 

Regular  Season  Home  Finale 

FIFTH  EDITION 


2004  RED  SOX  MAGAZINE 


83 


—  SOFT  — 

FROZEN 

LEMONADE 


ALSO  AVAILABLE 
IN  YOUR 

GROCER'S  FREEZER 


6000  CENTRAL  HIGHWAY  •  PENNSAUKEN,  NJ  08109 
800.486.9533  •  FAX  856.665.6359  www.jjsnack.com 


SINCE  1898 


2 

hi 

B 

3E 

MS 

Doug  Mientkiewicz 
IB  #13 


Johnny  Damon 
CF  #18 


Derek  Lowe 
RHP  #32 


Pedro  Martinez 
RHP  #45 


Jason  Varitek 
C  #33 


Manny  Ramirez 
LF  #24 


Tim  Wakefield 
RHP  #49 


Curt  Schilling 
RHP  #38 


Ramiro  Mendoza 
!  RHP  #26 


Keith  Foulke 
RHP  #29 


Doug  Mirabelii 
C  #28 


Alan  Embree 
LHP  #43 


Scott  Williamson 
RHP  #48 


Dave  Roberts 
OF  #31 


Ricky  Gutierrez 
INF  #16 


\  Mark  Bellhorn 
INF  #12 


Bronson  Arroyo 
RHP  #61 


David  McCarty 
1B-OF  #10 


Terry  Adams 
RHP  #53 


Kevin  Youkiiis 
INF  #20 


Ron  Jackson 
COACH  #22 


Brad  Mills 
COACH  #2 


Terry  Francona 
MGR  #47 


Dave  Wallace 
i  COACH  #17 


Orlando  Cabrera 
SS  #44 


Mark  Malaska 
LHP  #46 


Lynn  Jones 
COACH  #35 


Euclides  Rojas 
COACH  #54 


Dale  Sveum 
COACH  #41 


'm: 

JMrab  ^ 

1 

%  I 

Bill  Mueller 

David  Ortiz 

Kevin  Millar 

3B  #11 

1B-DH  #34 

1B-0F  #15 

I*1#!® 


